Kputiipla Emdoyng Npagewv: APAZH 2B «Evioxuon oAU Hkpwy, LIKpWV Kal pecaiwv Emyelprioswv tng Nepidpépetag Bopeiou Alyaiou yla Tov EKGUYXPOVIGUO TOUG
HEow TG XPriong TexvoAoywwv NMAnpodoptkng kat Emikowvwviag (TMNE), CUCTNUATWY AUTOUATIOHOU KAOWGE Kot EMeEVEUCEWY NAEKTPOVIKOU EUTIOPIOU (TT.X. NAEKTPOVLKO

eruxelpeiv i / kau digital Marketing)»

KPITHPIO A: TYNIKEZ
MPOYMNO®GEZEIZ
SYMMETOXHZ

(Naw / Oxt)

3TAAIO A - ‘EAeyxog NMAnpadtntag (NAI/OXI)

Kpttiipto E€elbikevon Tuwury / Babuog EkmAfipwon Tekpunpiwon Kpunpiov

E€etaleton av, yla tnv umoBoAn tng mpotacng, akohouBnbnke eumpoBecpa n mPoBAEmOUEVN
Sladikaoio, av To Tumonolpéva Eviuma sival cuPMAnpwpéva Kot €xouv emouvadBel OAa Ta ’

A.l oo . . . . NAI / OXI
OUVOSEUTIKA €yypada cUpdwvVa LE Ta avVadEPOUEVA OTN OXETLKN TIPOCKANCN

3TAAIO B - ‘EAeyxoq EniAe§uudtntag Npotacng (NAI/OXI)
Kpttiiplo E§elbikevon Ty / BaBpog EkmAfpwon Tekpunpiwon Kpunpiov

ALKOLOUXOG TIOU EUTILITEL OTNV TIPOOKANGN KL €XEL TNV LBLOTNTA TNG Mikpopeoaiag Emxeipnong

A.2 olpdwva pe tov Oplopo Twv MME tng clotaong tng EE 2003/361/EK, AapBavopévwy urtoyn NAI / OXI
TWV 6pWV yLa T SlaTnpnon g LLoTNTAG QUTAG.
H mpotaon epnintel otoug Kwdikoug AplBuoug Apactnpiotntag (KAA), 6mwg avaAuTikd

A3 napouaotdovrat oto Napdptnua «Mivakoag EMAEEuwY KAA» TG MpookAnong. OL emXELpoELg NAI / OXI
SLaBétouv tov KAA emévduong KaTd tTnv UTOBOAN TNG MPOTACNG.
OL eMIXELPAOELS va elval eyKaTEOTNUEVEG 0TNV EAANVIKN ETKPATELQ, YLOL TIDOTEWVOUEVO EMEVOUTLKO ,

A4 X , , i . , NAI / OXI
ox€SL0 mou xwpobeteital amokAelotika otnv Mepidépeta Bopeiou Atyaiou.
H udrotapevn enyeipnon xpnotponolel Suthoypadiko r amhoypadikod Aoylotiko clotnua (tnpet

A.5 BBAla B’ i ' katnyopiag) kot puéxpL tig 31/12/2018 éxel KAELOUEVEG TOUAAXLOTOV TPELG NAI / OXI
SLOXELPLOTIKEG XPHOELG.
H 8LwTLkr) cuppETOXN TNG MXelpnong oto emevduTikoO ox€SLo Sev umepPaivel ava £tog to 50%

A.6 TOU LECOU OPOU TWV KUKAWV EpyacLWV TG yla ta tpia (3) tedeutaia £tn, 6WG AUTOG TIPOKUTTTEL NAI / OXI
Qo TOUG SNOGLEUEVOUG LOOAOYLOMOUG TNG I LoOSUVALO OLKOVOLKA OTOLXELQL.

A7 H emuxeipnon Aettoupyel amoKAELOTIKA e pio amd TG akoAouBeg LopdEg emyeipnong etatpikou / NAI/ OXI

. gumopLkov xapaktrpa: AE, EME, OE, EE, I.K.E, Atoutkn Emeipnon, Zuvetaiplopog, KOINZEM,
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Nauvthiakn Etatpeia Mhoiwv Avauyng (N.E.M.A.).

A.8

H emuxeipnon £xXeL TNV - KATA TEPIMTWON - AALTOUEVN €V LoXU ddela Asttoupyia A Thv
untoBAnBeica otov appodlo dopéa aitnon £koong i AVavEWONG QUTHG YLa Th/LG
Spactnplotnta/eg otnv/ig onoia/sg Spactnplonoteital.

NAI /OXI

A.9

H emyeipnon umoBAaAAeL poévo pia mpdtacn otnv MpdokAnon, (éva kat Lovasiko eMevEUTIKO
oxédo ava A.O.M.).

NAI /OXI

A.10

To oUYKEKPLUEVO ETTEVEUTLKO OXESLO 1 LEPOG AUTOU KaBwWG Kat oL Samaveg mou mephapBavel Sev
€xouv xpnuatodotnBei, evtaxBei kat Sgv Ba utoBAnBoLV TIPog £ykplon xpnatodotnong oe Ao
npOypaUpa Ttou xphuatodoteitat amd BvikoUg ) KOWOTIKOUG TTOPOUG.

NAI /OXI

A.11

Na unv ekkpepel og BAPOG TNG EMIXEIPNONG AVAKTNON KPATIKAG evioxuong émetta and anodacn
™¢ Eupwnaiknig Emttporng pe thv omoia pia evioxuon knpUooETaL mapavopn Kat acuppiBaotn
LE TNV ECWTEPLKN AYOPa.

NAI /OXI

A.12

H emuxeipnon Sev Bpioketal UM MTWYEUON, EKKABAPLON 1 AVOYKAOTLKY SLaxeipLon.

NAI /OXI

A.13

H emuxeipnon Sev sival mpoBAnuaTiKh OMwE AUTEG opilovtal oTLG KATEUBUVTHPLEG YPOUUES
OXETIKA [LE TLG KPOTIKEG EVIOXVOELG yLa T Sldowon Kot avadlapdpwaon pn XpnLoTomoTWTKWY
T(POBANUOTIKWY ETIXELPAOEWY (2014/C249/01).

NAI /OXI

Na StaBétouv i) va Seopeutolv pe utevBuvn SAwon tou NOULOU EKIIpocWtou OtTL LéXPL TNV
oAokAfpwan tng emévoucng Ba LEPLUVACOUV yLa TIG KATAAANAEG UTTOSOUEG KaL UTINPEGLEG YL’
QUTHV, UE OKOTIO TNV EAAXLOTOTOINON TWV EUMOSIWV Kat Tn SteukdAuvon tng mpdoBacng o AUTEG,
OOV AUTO Eival ATaPAITNTO KAl avayKaio, atopwy pe avarnpia, cupdwva pe To poPAemopeva
oto apBpo 7 tou Kavoviopou (EE) apt. 1303/2013 tou Eupwmaikol KowvoBouliou kat tou
JupBouAiou, TnG 17ng AekepPpiou 2013, nepi kaBoplopol yevikwy Statdéewv yia to Eupwmnaiko
Tapeio Nepipepelakng Avamtuéng, To Eupwmaikd Kowwviko Tapeio kat to Tapeio uvoxrig Kat
™V Katdpynon tou kavoviopou (EK) apt. 1083/2006. Q¢ umtoSopég voouvTal oL NAEKTPOVIKEG
edaplOoYEG TToU areuBUVoVTaL 0TO EAATELAKO KOWVO (TT.X. LoTOOEAISEG KAl AOUTEG NAEKTPOVLKEG
ebappoyEg, OmwG NAEKTPOVIKA onpeia TAnpodopnong f/kat eEunnpétnong K.A.mt.) cUpdwva pe
TG 0dnyieg tou ESApEA.

NAI / OXI
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H emuyeipnon Sev evtdooetal og &N opyavwuévo opotopopdo Siktuo SLavoung mpoidvtwy f
TOPOXNG UTINPECLWV N OTo{al EKUETAANEVETAL KATOTILV OXETLKWY CUUPBACEWY ASELEC

Evplonaixd MapBpwnixa
wat Enevbunikd Tapeia

Me tn ouyxpnpatodotnon tnhg EANGdag kat tng Eupwnaikig Evwong

A.15 EKMETAANEUONG SikaLWATWY SLavonTikng LBLokTnaiag, mou apopolv cUVHBWG EUTIOPLKE O paTa NAI / OXI
1 SLOKPLTIKOUG TITAOUG KOl TEXVOYVWOLA yLa TV Xprion kat tn Stavoun ayabwv f urtnpeouwy (..
franchising, shop in shop, 6iktuo mpaktdpeuong).
H niepioSog uAomoinong tou emevduTiKoL oxediou eival evidg tng meptodou emNe€udTnNTAG TNG .
A.16 , , , NAI / OXI
Mpoypappatikig Neptddou kat tng NpookAnong.
H mpotaon eivat evoppoviopévn Kot UTTOKOUEL OTOUG TIEPLOPLOOUG OXETIKA HLE TN OWPEUON
A17 gvioxUoewv Tou ipoPAEmouy ot Kavoviopoli mou thv Siémouv. H evioxuon mou xopnyeitat NAI / OXI
' SuvapeL Tng mapovoag pookAnong pe tov Kav. (E.E.) 1407/2013 kot tAnpoi OAEG TG
npoUnoBéoelg tou Kavoviopou autou.
A18 To emevoUTIKO ox€SL0 (HUTLKO KL OLKOVOLLKO OVTLKEIUEVO) VA NV EXEL EEKLVIOEL, TIPLV TNV NAI / OXI
: nuepopnvia utoBoArg TG mPdTAONG.
A.19 Agv guvTpéXouV AdyoL amokAELOUOU TG emxeipnong Tou dpBpou 40 tou N. NAI /OXI
) 4488/2017(A137/13.09.2017), 4Ttw OXVEL.
Npoino6Beon Bstikng a§loAdynong: H mpdtaon Ba mpénel va ekmAnpwvel (NAI) 6Aa Ta kpitripla. E;;:_’:::I?)EH NAI /OXI
ITAAIO I': AZIONOIMHZH NPOTAZEQN ANA OMAAA KPITHPIQN
OMAAA , , , , Tuwur / ZuVTeAEOTNG , Tekunpiwon
KPITHPIQN A/A Nepypadn kpLtnpiov E€el8ikeuon kpiLtnpiou BB StaButone AnotéAeopa el
1n OMAAA E€etaletal kat afloloyeital n MoA Ka: 8 éwe 10
KPITHPIQN 11 JadrVeLo TOU TIEPLEXOUEVOU TNG cadrvela KoL TANPOTNTA TNG 30%
Mowtnta Kot ’ npoOTOCNG Tieplypadng Tou EMeVOUTIKOU KaAn: 5 éwg 7 ?
nAnpotnta tg oxebiou. Avenopkng: 0 Ewg 4
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—
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ITAAIO I: ASIONOIMHZH NPOTAZEQN ANA OMAAA KPITHPIQN
OMAAA , , , , T / Juvteleothig , Tekpnpiwon
A/A n E o n A q
KPITHPION /| eplypadn kpltnpiov €edikevon kpLtnpiov BB S notéAeopa e
npotaong TEKUNPLWVETOL N AVAYKN TIOU €XEL N
emnuxeipnon: 2
AVOVKALOTNTAL KoL TANDATNTRL Ty BaBuoloyeital n otdxeuon tou Tekpnpuovetal n kdAubn g
12 m\; . Bétncswv S?I.Fl’(d ns w enevutikoL oxediou. Qavaykng Tng ETLXELPNONG ATTO TOV
' e ’ll X , He Te Avwrtatog Babuog mou unopei va TPOTEWONEVO £EOTALONO: 2
avAyKeg TG emxeipnong . , , , .
AdBeL oto uTtoKpLTAPLO Elval 5. TekunpwWVeTalL n Suvatdtnta thg
emnxeipnong va aglomotrjoet tov
TPOTELVOUEVO €EOMALONO: 1
EVAoyo: 4£€weg5
13 ‘EAeyx0G tou eVAoyou Tou KOoTouG | EUAoyo umd mpolmoBécelg: 2€éwg3
’ ¢ enévduong Oplakd gvAoyo: 1
A€V TEKUNPLOVETAL: 0
MEPIKO AMOTEAEZMA 1ng OMAAAZ (Ta oTotxeia TG ypappns «Meptkod AnotéAeopa 1™ Opddag» HETOPEPOVTAL GTOV CUYKEVIPWTLKS TivaKa yia 30%
TOV UTIOAOYLOMO TNG 6UVOALKAG BaBuoloyiag) °
= EXTA
—
-~
EiomEa: | =m 2014-2020
— -k
Eupwnaikn 'Evwan www.pepba.gr
Evpwnaikd Mapdpuwtikd E.XI.1_1
1 Enevlin el . . v :
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ZTAAIO I': AZIONOTHzH NMPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA KPITHPIQN

A/A

Neplypacdn kpLnpiou

E§elbikevon kpltnpiov

Twn /
BaBuog

JUVTEAEOTHG
ZTaOpiong

AnotéAecpa

Tekpunpiwon
Kputnpiou

2n OMAAA
KPITHPIQN
Aéloruotia
vlonoinong tou
£pyou

2.1

Kep&odopia tng
emneipnong

AplBuOG kepSOodPOPWV XpioEWV TNV TEAEUTALA TPLETIAL
3 kepSodOPEC XPNOELG: 10

2 kepSODOPEC XPNOELG: 7

1 kepSoddpa xprion: 3

Kauia kepSodopa xpron: 0

2.2

AplOu6G AntacxoAoupévwv

EME €toug 2018

Meploodtepeg ) loeg e 10: 5

Meploodtepeg 1 loeg e 5 kot Ayotepeg and 10: 4
MNeploodtepeg n loeg ue 2 kot Alyotepeg amo 5: 3
Meploodtepeg amod O kot Ayotepeg amo 2: 2
Kauia (0) EME: 0

2.3

OpyavwTtiki §tdpBpwaon
Tou Sikatouxou

Afloloyeital n udlotdpevn opydvweon g emixeipnong, epOoOV TEKUNPLWVETOL
amno ta SIKALOAOYNTIKA TG EMXeipnong.
Mo kaBe BabBuoAoyolpevo otolxeio mou SLaBEtel n emeipnon o avwtatog Baduog
elvat 1. Emopévwe avwtatog Babuog nou uropei va AdBeL oto umokpLtipLo ival 5.
1.  ZVvotnua AtaodaAiong moldtnTog.
2.  Eumopwka Zipota.
3.  lotooeAida.
4 Opyavwpévn  mpoBoAn
avalitnong, k.a.).
5. AMo.

(og  emayyeApatikolg o8nyoug,  UNXAVEC

40%

MEPIKO ANOTEAEZMA 2n¢ OMAAAZ (Ta otolxeia tng ypapprg «Meptkd AntotéAeopa 2™ Opddac» petadEépovial OTOV GUYKEVTPWTLKO THivaK
YLOL TOV UTTOAOYLOWO TG OUVOALKNG BaBioAoyiog)

40%
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wat Enevbunikd Tapeia
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ZTAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA

KPITHPIQN A/A Nepwypadi kprenpiou

Eelbikeuon kpLtnpiov

T /
BaBpog

Zuvteleotng
Ztaduiong

ANOTEAEC QL

Tekunpiwon
Kpttnpiou

Emumtwoelg tng emévduong
31 oTNV mapaywytkn
Sladkaoia tng emyeipnong

3n OMAAA

KPITHPIQN
Emuntwoeig g
enévéuong otnv

emuxeipnon

AvwTtatog Babuog nou
unopei va AdBeL oto
unokpLtpLo giva 12.

Eloaywyn otnv enxeipnon e€omAopol 1 epappoywv
TANPOOPLKAG HE amoTEAECA TNV aVEnon TG
anodoong twv epyalopévwy: 2

AUEnoN ™G MAPAYWYLKAG SUVAUKOTNTAS TNG
emxeipnong: 4

Ewoaywyn otnv enxeipnon e€omAopol r epappoywv
TANPOdOPLKAG LE ATIOTEAECLOL TNV EUKOAOTEPN
ETILKOLVWVIA [LE TOUG TtpOUNBEeUTEG: 3

Avafaduion Tou moLotikol eAEyXoU ToU
TP AYOUEVOU TIPOLOVTOG 1) TNG TOPEXOUEVNG
unnpeoiac: 3

EMUTTWOoEL Tng emévéuong
3.2 | otnv dladikaoia MWANcEWV

KaL SLOXELPLONG TWV TEAQTWV.

AvwTtatog Babuog nou
unopei va AdBeL oto
uTokpLTrpLo gival 8.

Elcaywyn otnv enixeipnon e€omAlopol f epappoywy
TANPODOPLKAG HE AMOTEAECHA TNV EUKOAOTEPN,
00DANECTEPN KOL OLKOVOULKOTEPN ETUKOWVWVIO PE
nehateg: 4

Elcaywyn otnv enixeipnon e€omAopol f epappoywyv
TANPOdOPLKAG LE ATIOTEAECLOL TNV EUKOAOTEPN
a0haAECTEPN KL OLKOVOULKOTEPN ETUKOWWVIA UE
TeAATEG TOU €wTepLKOUL: 4

20%

‘ EL0IKH YTIHPEXIA DIAXEIPIENE
MNEPIOEPEIAL

BOPEIOY AITAIOY
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ZTAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

TOV UTIoAOYLOpO TG cUVOALKA G BaBuoloyiag)

OMAAA , , . . T / ZUVTEAEOTNG . Tekunpiwon
KPITHPION A/A Nepypadn kptnpiov E§eldikeuon kprtnpiou BaBpoe FréBonc AmnotéAecpa e
MEPIKO AMOTEAEZMA 3n¢ OMAAAZ (Ta oTotxeia TnG ypappns «Meptko AnotéAeopa 3™ Opddag» HETaPEPOVTAL OTOV CUYKEVIPWTLKS TtivaKa yla 20%
TOV UTIOAOYLOMO TNG GUVOALKNG BaBpoloyiag) ;
ITAAIO I': AZIONOIMHZH NPOTAZEQN ANA OMAAA KPITHPIQN
OMALA KPITHPIQON A/A Meptypadr kpunpiou E€e18ikevon kprtnpiou UL AOTZETS | ey || VTR
pLypaen kptnp N kptene BaBOpog 3tdOuong M Kpttnpiou
E€etaletal kau afloloyeital n cuvadela Tou
eMevBUTIKOU oxediou TG emxeipnong pe TI§ BepaTikE
an OIV!AAI-} KPITHP!QN To EMEVBUTIKG OXESL0 epminTeL T[pOtEpaLO:[r]TEC ™G OTPATNYLIKAG €EuTtvng e€eldikeuong
To enevSUTIKO OXESLO EMTTIMTEL OTOUG 41 | orouc Tousic 50a0TNOOTNTOC T g Neppépelag. 10%
Topeig SpaoctnpLotntag tng RIS3 ’ RIS3 ql'ls tld)éc stot ngsioz Af (x?gu To emevduTKO Zxé610 adopd KAA Topéa tng RIS3 Tng ’
NepLpéperag Bopeiouv Ayaiou pLpEpELac Bop ¥ MNepubépelag Bopeiou Ayaiou
Noau: 20
Ox.: 0
MEPIKO AMOTEAEZMA 4ng OMAAAZ (Ta ototyeia TG ypappng «Meptkod AnotéAeopa 4" Ouddac» HETahEPOVTAL OTOV CUYKEVIPWTIKS TtivaKa yia 0.00 10 00,00

ZYTKENTPQTIKOZ MINAKAZ
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Kputnpla Emtdoyng Npagewv: APAZH 2B «EvioYuon moAU UIKpWwV, LIKPWV Kal pecaiwv Emyelprioewv tn¢ Nepidpépelag Bopeiov Alyaiou yLa TOV EKOUYXPOVLOHO TOUG
Héow TG Xprnong TexvoAoywwv MAnpodopikig kat Emkowwviog (TME), cuotnUATWY aQUTORATIOROU KOBwWGE Kal EMEVEUOEWV NAEKTPOVIKOU EUTIOPLOU (T.X. NAEKTPOVIKO
eruxelpeiv i / kau digital Marketing)»

AMNOTEAEZMA

MEPIKO ANOTEAEIMA 1" OMAAAS

MEPIKO ANOTEAEZMA 2" OMAAAS

MEPIKO ANOTEAEZMA 3" OMAAAS

MEPIKO AMOTEAEZIMA 4™ OMAAAS

2YNOAIKH BAOMOAOTIA

EAGylotn cuvoAikn otadbuiopévn Babuotoyia emevdutikol oxediou: 10. H Babuoloyia avd opdda kprtnplwv Kot cuvoAlKd, uttoAoyiletal e €wg 2 Sekadkd Pndia.
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