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ANO®AZH

Ofpa : 2" Tponomnoinan Anddaocng Eykpiong apxeiov Suxvwv Epwtioewv ANAVIAGEWY yla
TNV UNOBOAN MPOTACEWV XPNHATOSOTIKNG EVioXuong eENeVOUTIKWVY oxediwv ywa Tty Spdon 2.B.
“Evioyuon mMoAU HIKPWV, ULKPWV Kol HECAiwV eMXElPROEWV TG tNG MNepidpépeiag Bopeiov
Alyaiou yla TOV EKOUYXPOVIOHO TOUG MECW TNG Xpnong TexvoAoywwv MAnpodoptkng Kot
Emikowwviag (TME), ouoTNHATWYV OQUTOUATIONOU KOOWG KoL EMEVOSUGEWV NAEKTPOVIKOU
eunopiov (m.X. nAektpovikod emixewpeiv | / kau digital Marketing”, oto mAaiclo ToOU
Erixelpnotakov Mpoypdappatog «Bopeto Awyaio» 2014-2020.

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

‘Exovtag untoyn 1o Baoikd vouobetiko maiolo Bdoel tou omoiou Ba ulomoinBei n pdon:

1. To Nopo 4314/2014 (DEK 265/A/23.12.2014) MNa tn dlaxeiplon, Tov EAeyxo Kol TNV ebappoyn
avamntulakwyv TopePBacewy yla tnv mpoypapuatiky mepiodo 2014-2020, Omwg Exel
TpomomnotnBel kat LoyVEL

2. To eykekplyévo amod tnv Eupwnaikn Emttpomnn «Xuudwvo Etaipkng Ixéong (Etaipiko
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auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

Z0pdwvo yla 10 MAaiolo Avarmtuéng) 2014-2020, ap. anodaong
C(2014)3542 final/23.05.2014, 6mwc LOYVEL.

Tov Kavoviouo (EE) aptB. 1303/2013 tou Eupwrnaikol KowvoBouliou kat Zuppouliou tng 17ng
AekepPpiov 2013 mepl koBoplopou kowwv dlatafewv ywa 10 Eupwnaikd Tapeio
MNepudpepetakng Avamtuéng, to Eupwmaikd Kowwvikd Tapelo, to Tapeio Zuvoxng, To
Eupwnaiko Mewpykd Tapeio Aypotikng Avamtuéng kot To Eupwnaikd Tapeio Odalacoag Kol
Altelag kal mepl kaBoplopou yevikwv Sataéewv yla to Eupwnaikod Taueio MNepidepelokng
Avamnrtuéng, 1o Eupwnaikd Kowwviko Tapeio, To Tapeio Zuvoxng kat To Eupwnaiko Tapeio
Odlaooag kat AMEiag Kat yla tv katdapynon tou Kavoviopou (EK) aptB. 1083/2006, onwg
LoxUEL.

Tov Kavoviopuod (EE) apt. 1301/2013 tou Eupwnaikou KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepPplou 2013 oxetika pe o Eupwnaikod Tapeio Nepidepetakng Avamtuéng Kal yLa th
Béomion elblkwv Slatdfewv OYETIKA UE TOV OTOXO «Emevduoelg otnv avamtuén kal ty
amaoyoAncn» Kal ylo TNV Katapynon tou kavoviopou (EK) aptB. 1080/2006, 6mwg LoyU«L.

Tov Kavoviopuod (EE) aptB. 1304/2013 tou Eupwnaikot KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepPpiov 2013 yia 1o Eupwmnaikd Kowvwviko Tapelo kal tnv KAtapynon Tou UT. ap.
1081/2006 KavoviopoU tou Zupouliou, OMwE TpomomnoLeital kat LoXUEL.

Tov Kavoviouo (EE) aptB. 821/2014 tng Emwtpornng g 28n¢ louAiou 2014, mepi kaBoplopol
Kavovwv edpapuoyng Tou kavoviopol (EE) aptB.1303/2013 tou Eupwnaikou KowvoBouAiou kat
Tou Zuppouliou Goov adopd TIC AEMTOUEPELEG yla TV HeTaBifaon kal Slaxeiplon Twv
OUVELOPOPWV TWV TIPOYPOUUATWY, TNV UTOBOAN €KOBECEWV OXETIKA HE Ta MEO
XPNUOTOOIKOVOULKNG TEXVIKAG, TA TEXVIKA XOPAKTNPLOTIKA TWV HETpWV TANpodopnong Kot
ETUKOLVWVLOG yLa TIG TPAEELS Kal To cuoTNUaA Kataypadnc Kol amodnkeuong Twv dedopévwy,
OMWC TpOoToMoLeiTal Kot LoXUEL.

Tov Kavoviopo (EE) aptB. 1407/2013 tng Emttpontic tng 18n¢ AskepPBpiouv 2013 OXETIKA HE TNV
epappoyn Twv apBpwv 107 kat 108 tn¢ Tuvbnkng ya tn Asttoupyia tng Evpwmnaikng Evwong
OTIC eVIOXUOELC OOOVOC onuaociac, Omwe tpomomoleital kat toxvet (0. EE L 352/1 tng
24.12.2013).

Tnv Avakoivwon t¢ Eupwnaikng EMITponAC OXETIKA PE TNV £vvola TNG KPATIKAC EVIOXUONG
onw¢ avadépetal oto apbpo 107 mapaypadoc 1 g Zuvlnkng yla tn Asltoupyia NG
Eupwnaikn¢ Evwong (2016/C 262/01).

Tnv Ymoupywn Amnddaon pe aptB. 3357/EYZ/1338/27.01.2011 kot BOépa: "Itowela
OUOTAHATOC YL TOV EAEYXO CWPEVUCNE KPATLKWY EVIOXUOEWV", OTIWG TPOTIOTOLELTOL KAl LOXVEL.
Tnv Anodaon tng Emttponng twv EK pe apBuo C (2014) 10164/ 18.12.2014 nou adopd tnv
gykplon tou E.M. «BOPEIO AIFAIO», 0mwc €xeL TpomomnolnBeil kal LoyVEL.

To N. 3852/07.06.2010 «Néa Apxttektovik TnG Autodloiknong kot te ATOKEVIPWUEVNC
Awoiknonc - Mpoypappa KaAAwkpatng» (DEK 87A) ), 6mwc oyVeL.

Tnv Kown Ymoupyik Amodacn pe apbu. 134453/23-12-2015 (DEK 2857B°) kat Ofpa:
«PuBuloelg yla TI¢ MANPWUEC Twv SATOVWY TOU OUYXPNUATOSOTOUUEVOU OKEAOUCG TOU
Mpoypaupatog Anpociwv Emevéucewvy, OTwWG LOYVEL

Tnv Kown Ymoupywknp Amodoon pe ap. mp. 145745/27.01.2015 kot B€ua: «Eykpion
Itpatnykng Melétng MepBalovtikwy Emuttwoewv tou Mepidepelakol Emixelpnotakol
Mpoypdppatdg Bopeiouv Ayaiouv 2014 2020», 6mwe LoXUEL EKACTOTE.

Tnv pe ap. mpwt. 137675/EYOY1016/19.12.2018 (DEK 5968/B/31-12-2018) Anodacn Ttou
YdumoupyoU Owkovopiag kot Avamtuénc«Avtikatdaotacn tng um’ aplBu. 110427/EYOY/
1020/20.10.2016 (MEK B’ 3521) umoupyikng amodoaong pe Ttitho «Tpomomoinon Kot
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auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

avtikataotacn g ur’ apBu. 81986/EYOY712/31.7.2015 (DEK B’ 1822) UMOUPYIKAG
anopaong “EBvikol kavoves emhefluotntag damavwy yla ta mpo ypaupata tou EXNA 2014 -
2020 - EAeyxot voppotntag dnuociwv cupPfacewv cuyxpnuatodotolpevwy mpaewv EXMNA
2014-2020 amno Apyég Alayxeiplong kat Evéiapecoug Dopeic - Atadikaoia eVOTACEWV ML TWV
AMOTEAEOUATWY afloAdyNoNG mPAasewv” ».

To Zuotnua Alaxeipiong kat EAéyxou yia ta EMN tou EZMA 2014-2020 nou xpnuoatodotouvral
and to ETMNA, to EKT kat 1o TZ oto mAaiolo Tou Ztoxou: «Emevéuoelg otnv Avamtuén kat tnv
AnaoxoAnon», OTwe TPOTOTOLE(TAL KL LOYVUEL KABE dopda.

Tnv Kowr Ymoupywki Amédoon pe apBp. 126829/EYOY1217/21.12.2015 (DEK 2784 B')
«Zuotnua Onuoclovoulkwv Slopbwoewv kol Sladlkacleq avAKTINONG AXPEWOTATWS N
TOPAVOUWS KataPANBEVIWY TMOOWV amd TOPOUG TOU KPATIKOU TpoUmoloylopol ylo Tnv
ulomoinon TPOYPAUUATWY OCuyXPnUHaTodoToUEVWY oTo TAaiolo tou EXMA 2014-2020
oUpdwva Pe To ap. 22 tou N.4314/2014».

To N. 4403/07.07.2016 (DEK 125) “Mpoocappoyn tng EMnvViknG vopoBeaiag otig Slatagelg twv
apbpwv 19, 20, 29, 30, 33, 35, 40 £wc 46 tng 06nyloag 2013/34/EE OXETIKA UE «TIC ETNOLEC
OLKOVOULKEG KOTOOTAOELG, TLG EVOTIOLNUEVEG OLKOVOUIKEG KOTAOTAOELG KAl ouvadelg eKOETELG
ETUXELPNOEWV OPLOPEVWY Hopdwy, TNV Tpomomoinon tg Obnylag 2006/43/EK tou
Eupwnaikol KowoBouAiou kat tou ZupPBouliou kal tnv Katdpynon twv 0énywwv 78/660/EOK
kot 83/349/ EOK tou ZupPBouliou» (E.E. L 189 tng 29n¢ louviou 2013) kat oTI§ SLATALELS TNG
0dnylag 2014/95/EE tou Eupwmaikol KowoPouAiou kat tou ZupBouliou (E.E. L 330/1 tng
15n¢ NoeguBpiov 2014) «ywa tnv Tpomomoinon tng Odnyiag 2013/34/EE 6ocov adopd T
dnuoclomoincn N XPNUATOOLKOVOULKWY TANnpodoplwv Kat TANpodoplwy ylo Tty
TOAUpOpdIla OO OPLOUEVEG UEYAAEC ETUXELPNOELG Kal OMIAOUC» Kal GAAeC SLoTALELS
appodiotntag Ynoupyeiou Owkovopiag, Avamntuéng kot Touplopol”.

Tnv  Yrmoupywkn Anodoon pe oaptd. 94591 (MEK 3673/B/3.10.2019) pe tnv ormola
TportorotiOnke n um. apOu. Anodoon 32680/EYOY334/23.03.2015 «AvadidpBpwaon Tng
Ewdiknc Ynnpeotiag Atayxeiptong tou EM NEPIOEPEIAY BOPEIOY AITAIOY, cuudwva pe to apbpo
7 tou v. 4314/2014» (DEK 791/B/2015), 6mwc Lo)UEL,

Tnv anod 19.06.19 anodaon tng En. MNapakolouBnong tou E.MN. «Bdpelo Alyaio», pe Tnv omoia
eykpiBnke n pebodoloyia, n Swadikaoio kal To TeplexOpUevo TG €eldikevong tou EM, o
TIPOYPOUUATIONOC TWV TPOOKANCEWV KOl TWV EVTALEWV Kal oL TEBEVTEC KAT £T0C OTOXOL,
kaBwc kot n pebodoloyia Kal ta KpLTpLa EMIAOYNG TWV MPALEWV TNC eV Adyw Spaonc.

To N.4488/13.09.2017, «JuvtaloSoTIKEC puBUIoEL AnpMOoiou Kol AOUTEC QAOPAALOTIKES
dlatagelg, evioxuon tng mpootaciog Twv epyaloHEVWY, SIKOLWLOTA ATOUWY LE OVOTTNPLEG KOl
aMeg Statateig» (DEK A 137), kat ldikotepa ta apBbpa 39 & 40, OXETIKA He TOV «ATTOKAELOUO
anoe OnuUOolEG OUUPACELS Kol XPNHUATOSOTAOELC AOYyw TOPABACEWV TNG EPYATIKAG
vopoBeaiag».

To pe aptB. 8217/EYKE100/23.01.2018 éyypado tng Eldikng Ynnpeoiag Kpatikwv Evioxvoswv
pe Bépa: «EvaAlaktikr Aettoupyia MAnpodoplakol Zuotipatog Kpatikwy EvioxUoswv (MNZKE)
KaL pooapuoyn tTwv Sladlkaclwy, powv epyaciag kot poAwv otnv Asltoupyia autr éoov
adopd otn Slaxeiplon SpAcewv KPATIKWY €VIOXUOEWV KATA TNV TPOYPAUUATIKA Ttepiodo
2014-2020».

To N.4538/2018 (DEK 85/A/16-05-2018) kat eldikotepa 10 ApOpo 33

Tnv pe apibu. mpwt. 97720/EYOY 749/19.09.2018 amddaon tou Ymoupyou Okovopiog kat
Avdmrtuéng oxetikd pe tn Aeltoupyia tou emomtikou cupBouliou (apBpo 13, map. 7€ tou
N.4314/2014)
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auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

H ue apibu. mpwt. 97724/EYOY 750/19.09.2018 amodaon, OXETKA UE TOV KABOPLOUO TwV
eMAESLLWY Aettoupylkwy damavwy tou EDEMAE mou amattolvtal yla tnv Aoknon twv
appodlotnTwy / kadnkovtwy mou avalopBavel yia ta Emyelpnotokad Mpoypappata tou EXNA
2014 - 2020, 6nwg LoxVEL.

Tnv éykpon tng Eupwmaikng Emtpomig pe Ref. Ares (2015) 3073022-22.07.15 1ng
Ytpatnyikng E€umtvng E€eldikeuong (RIS3) Bopeiou Atyaiou 2014-2020.

Tnv urt' aptB. owk.1406/04.06.19 (DEK2481/B/24.06.19) Anodacn MNepidepeldpxn Bopeiou
Awyaiou pe Bépa: «AvaBeon kabnkovtwv Slaxeiplong yla MNpatelg Kpatikwv Evioxuoswv Tou
Emixelpnolakol Mpoypaupato¢ «Bopelo Awyaio» otov «Evdiapeco Popéa Emiyelpnolakou
Mpoypdpupatog Avtaywviotikotnta, Emyelpnuatikotnta kat Kawvotopio -EQEMNAE».

Tnv ur’ apBu. 16/2019, onwg auvty SopBwbnke pe tnv apBu. 28/2019 anddaon tou
MoAupeholg Mpwtodikeiou MUTIARVNG OXETIKA HE TNV EMIKUPWON TOU QMOTEAECUATOC TWV
ekhoywv yla tnv avaknpuén MNepidepelakwv Apxwv otn Mepidépela Bopeiou Alyaiou oTig
ekAOYEG TG 206 louviou 2019.

To ue A.M 122645/27.11.2019 éyypado tng EYKE pe B€pa AlkatoAoynTikd mou amoattouvral
yla tov «EAeyxo TtpoBANUATIKAC EMUXELPNONG», EKTOG TWV OLKOVOULKWY OTOLXELWV.

To pe aptB. 15302-07-02-2020/07-02-2020 €yypado tou T Anpoociwv Emevéuoswv kat EZMA
ue B€ua: «NpookAnon EYAEN Bopeiou Awyaiou «Evioxuon moAl HKpWY, HIKPWVY KOL LECALWY
ETUXELPNOEWV TNG TNG Mepldépelag Bopelou Alyalou yLa TOV EKGUYXPOVIOUO TOUG HECW TNG
xpnong Texvohoylwv MAnpodopikng kat Emtkowvwviag (TMNE), cUOTNUATWY AUTOUOTIOUOU
KaBwg Kat emev8UoewWV NAEKTPOVIKOU gpmopiou (.. NAEKTPOVIKO emixelpeiv iy / kot digital
Marketing» oto mhaiolo Tou Emiyelpnotakou Mpoypappatog «Bopeto Ayaio» 2014-2020.», pe
T0 OMOL0 SlaTUTTWVETAL CUPPWVN YVWHN YLa TNV ipoknpuén tng Spaong.

Tnv mpwtn ékdoaon tn¢ NpdkAnong pe A.M. 278/13.03.2020 kot Bépa «Evioxuon moAU pikpwy,
HIKPWV Kol peoaiwv emixelpnoewv tn¢ g MNepidpépelag Bopelou Awaiou yla Tov
EKOUYXPOVLOUO TOUG UEOw TNG xprong Texvoloywwv MAnpodopiknc kat Emkowvwviag (TME),
OUOTNUATWY OUTOHOTIONOU KOBWC Kal eMeVOUCEWV NAEKTPOVIKOU EUMOPLoU (TT.X. NAEKTPOVIKO
enuyelpeiv N / ko digital Marketing»

Tn &eutepn éxkdoon tng MpokAnong pe A.M. 1651/16.07.2020 kat Oépa «Evioyuon moAuy
HUIKPWYV, ULKPWV Kol Pecaiwv emixelprioewv tn¢ tng MNepidépelag Bopelou Atyaiou yla tov
EKOUYXPOVLOUO TOUC UEow TNG xprong Texvoloywwv NAnpodopikng katl Emikowwviag (TME),
OUOTNUATWY OUTOHOTIONOU KOBWCE Kal EMeVEOUCEWV NAEKTPOVIKOU EUTIOPLOU (TT.X. NAEKTPOVIKO
enuyelpeiv n / ko digital Marketing».

Tnv tpitn €kdoon tn¢ NpdkAnong pe A.N. 2076/07.09.2020 kat B€pa «Evioxuon moAl pkpwy,
HIKPWV Kol Heoaiwv EMXElpnoswv TNG tnG MNepidpépelag Bopelou Awyaiou yla TOV
EKOUYXPOVLOUO TOUG MEOw TNG xprnong Texvoloywwv MAnpodopikic kat Emkowvwviag (TME),
OUOTNUATWY OUTOHOTIONOU KOBWCE Kal EMeVEUCEWV NAEKTPOVIKOU EUTIOPLOU (TT.X. NAEKTPOVIKO
emuxelpeiv n / ko digital Marketing».

Elonynon amo EAANET yla €kdoon €VIUTIOU «CUXVWV EPWTNOEWV-OTTAVTHOEWV» OTO TAQLOLO
NG MPOOKANGNG.

Tnv Anodaon Eykplong apxeiou (A.M. o0k.1672/16.07.2020) uxvwv Epwtioswv ANavtnoswy
yla TNV uTtoBoAr TPOTACEWY XPNUATOSOTIKNG evioxuong emevOUTIKWY oxebiwv yla tn dpdon
2.B. “Evioyuon mMOAU ULKPWY, UKPWV KAl LECAiwV ETXELPAOEWV NG TNG Mepldépelag Bopeiou
Alyaiou yla TOV €KOUYXPOVIOMO TOuG HEow TNG Xprong TexvoAoywwv MAnpodoplkig Kat
Enwowwviog (TMNE), ouoTNUATWY OUTOMOTIOMOU KABwC Kal €mevbUOEwWV NAEKTPOVIKOU
gumopiou  (m.x. nAektpovikd emixelpelv 1 / kou digital Marketing”, oto mAaiclo Ttou
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35.Tnv 1" Tpomomnoinon Amnodaong Eykpiong (A.M.owk.2116/07.09.2020) apxeiov Juxvwv
Epwtioewv Amavtioswv ylwa TNV UTOPOAN TPOTACEWV XPNUATOSOTIKAG evioxuong
enevdutikwv oxedlwv yla t Spdon 2.. “Evioxuon mMOAU MUIKPWV, ULKPWV KOl HECALWV
EMXElPNOEWV NG TNG Mepldépelag Bopeiou Alyaiou yla TOV EKOUYXPOVIOUO TOUG HECW TNG
xpnong Texvohoywwv MAnpodopiknc kat Emikowvwviag (TME), ouoTNUATWY QUTOUATLOUOU
KaOweg Kol eMeVOUOEWY NAEKTPOVIKOU gpmopiou (T.x. NAekTpovikod emixelpeiv 1 / kot digital
Marketing”, oto mAaiolo Tou Emiyelpnotakou MNpoypappatog «Bopeto Ayaio» 2014-2020.

36. Elonjynon amo EAANET yLa TpomomnoinoenTtou EVIUTIOU «COUXVWY EPWTIOEWV-ATAVINCEWVYY OTO
mAaiolo tng mpookAnong.

37. Tnv ewonynon (nAextp. pivupa pe A.M.2123/08.09.2020) tng EYKE pe Bépa «2n Tpomomoinon
MpdokAnong Kat tnv 1n Tpomomoinon Amodaong Eykplong apxeiou Iuxvwv Epwtioswv
Anavtnoswv»

38. Tnv tétaptn €kdoon tng MNpokAnong pe A.M. 2197/15.09.2020 kai Béua «Evioxuon moAu
HUIKPWVY, ULKPWV Kal HECAlwV eMIXELPROEwV TNG TNG MNepldépelag Bopeiov Awyaiou yia tov
EKOUYXPOVIOUO TOUG HEOW TNG Xpriong TexvoAoywwv MAnpodoptkng kat Emkowwviag (TMNE),
OUCTNUATWY QUTOUATIOMOU KaBWG Kat EMEVOUCEWV NAEKTPOVIKOU €UTopiou (TT.X. NAEKTPOVIKO
emixelpelv n / kau digital Marketing».

ANO®AZIZEI

Tnv 2" tpomomnoincn tng anodaong £ykpLong Tou apxelou YXNEZ EPQTHIEIZ — ANTANTHZEIZ yia tn 6pdon
Spaon 2.B8. “Evioxucn TIOAU UIKpWYV, HKPWV Kal UecOiwv eTXelpnoswy tng tng MNepidpépelog Bopeiou
Alyaiou yla Tov €EKCUYXPOVIOUO TOUG MECW TNG Xpnong Texvohoywwv MAnpodoplkic kat Emikowvwviog
(TNE), cuotnuUdtwy auTopaTiopol KaBwg Kol emevlUoswv NAeKTpoviKoU eumopiou (m.X. NAEKTPOVLKO
emuxewpeiv i / kot digital Marketing”, oto mAaioclo tou Emyelpnotakol Mpoypdppatog «Bopelo Atyaio»
2014-2020, ywa tnv anoocadnvion kot dteukpivion onuelwv tng AvaAutikig NpookAnong tng Spdong Kot
TWV TTAPAPTNUATWY TNG OTIWG EMLOUVATTETAL 0TNV Tapoloa.

H mapovoa amodacn Ba avaptnBei ot totooeAideg tng EYA EM Mepiudépelag Bopeiou Awaiou,
www.pepba.gr, Tou EXMA, www.espa.gr Katl tng EAANET, www.elanet.gr/.

O NEPIOEPEIAPXHZ BOPEIOY AIFAlIOY
K.l. MOYTZOYPH2z

Zuvnupéva : Apxeio TYXNQN EPQTHIEQN — ANANTHZEQN
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
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Kowomnoinon :
- Tpadeio Youmoupyou Avamrtuéng & Emevdloswv

- Tpadeio MevikoL MNpappatéa Anpooiwv Emevéloswy & EZMA
- Tpadeio MevikoL AleuBuvti EA

- EWdwn Yninpeoia Kpatikwyv Evioyuoswv (EYKE)

- EWdwn Yninpeoia Osouikng Yrootnpéng (EYOY)

- E®ENAE

- EAANET

Ecwtepkn Atavoun :
- [padeio Nepidepelapyn Bopeiou Alyaiou

- Mpoiotdapevo EYA EN Mepidépelag Bopeiou. Awyaiou
- Movadeg EYA

- X/A
= EXMA
-—
Me Tn ouyxpnupartodotnon Tng EANGSag kai Tng Eupwnaikng Evwong ~—
=m 2014-2020
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

2VYVEC EPOTNGEIS- OTOVTNGEIS Apdon 28

1. Moiog €ival 0 GUVOAIKOG ETTIXOPNYOUHEVOS TTPOUTTOAOYIOHOG TOU TTPOYPAUHATOS
Kal Troia N ouvoAIKA dnuéoia datrdvn;

O ouvoAikég eTTixopnyoUuEVOG TTPOUTTOAOYICHOG TN TTapoloag TTPOCKANCNG EKTIMATOI OTI
Ba avéABel oe 3.570.000 € kai n auvoAikr Anuoaia Aatravn o€ 2.500.000 €.
(BA. KepdAaio 7.1 tng MNMpdokAnong)

2. Moiol dikaloUuvTal va PIrouv oThn dpdon;

EmA&€Iueg oTo TTACicIo TNG TTapoUoag dpAang €ival oI UPIOTANEVEG TTOAU WIKPEG, MIKPEG
KAl PECQIEG ETTIXEIPNOEIC YIa TNV KAAUWN TwV TEXVOAOYIKWY QVAYKWYV TOUG, ME TN
Xprnon TeXVoAoylwV TTANPOYOPIKNAG Kal  emkolvwviag (TME), tnv evowpdtwon
OUCTNPATWY QUTOPATIONOU (Gueca ouvdedepévwy Pe TIGC TTME) OTIC TTApaAYWYIKEG,
AeIToupyikéG Kal O10IKNTIKES dIAdIKACIEG TOUG, KABWGS Kal TNV avaTITugn NAEKTPOVIKOU
emxelpeiv [(e-Business) Tr.X. NAEKTPOVIKO €UTTOPIO, NAEKTPOVIKEG KPATHOEIG Kal
TTANPWUEG K.Q.].

H ugiotdauevn eTmixeipnon XenOIMOTTOIED DITTAOYPAQIKO 1} aTTAOYypa@IKO AOYIOTIKO cUCTNUA
(Tnpei BIBAia B n I katnyopiag) kai péxpl TiIg 31/12/2018 £xel kAsiopéveg TOUAAXIOTOV
TPEIG BIaXEIPIOTIKEG XpNoelg. Etriong Ba Trpémmel va TTAnpolv TIG TTPOUTTOBECEIS TTOU
avagéEpovtal 4, 5 kai 10.3 Tng Tapouoag TPOoKANONG.

(BA. KepdAaio 2.2 kar 10.3 tng MNpéokAnong)

3. Zopewva pe Tnv AvaAuTiki MpéokAnon tng Apdong oto ke@dAaio 10.3 «Kpitipia
AgloAdynong» n u@ioTapevn emixeipnon 0a wpémer péxpr 31/12/2018 va éxel
KAgIopéVEG TOUAGXIOTOV TPEIG SlaxeIpIOTIKEG XPNoEIg. O1 XpRoelg 0a Tpétrel va gival
mwAQpelg, m.X. amé 01/01/2018 £éwg 31/12/2018;

H u@iotauevn emixeipnon Ba mpémer péxpr mig 31/12/2018 éxel KAEIOPEVEG TOUAGYXIOTOV

TPEIG TTANPEIG BIOXEIPIOTIKEG XPAOEIGC.
(BA. KepdAaio 10.3 tn¢ lNMpoéokAnong)

4. TloIEg EMIXEIPNMATIKEG HOPPEG ETTIBOTOUVTAI;

AikaioUxol, Tou ©uvavtal va TUxouv Onuociag xenuatododtnong oTo TTAQicIo Tng
TTapouoag dpAong, €ival o1 ETTIXEIPAOEIG, Ol OTTOIEG AEITOUPYOUV ATTOKAEIOTIKA PE pia aTTo
TIG AKOAOUBEG HOPYEG ETTIXEIPNONG ETAIPIKOU / UTTOPIKOU XapakThpa: Avwvuun Etaipia,
Etaipia Mepiopiopévng EuBuvng, Oudppubun Etaipia, Etepdppubun Etaipia, 1.K.E.,
Atouiky Emixeipnon, Zuvetaipiopdg, Koivwvikh  ZuvetaipioTikry Emmixeipnon tou N.
4019/2011 (KOINZENM), Nautihiokr Etaipeia MAoiwv Avawuxnig (N.E.M.A).

(BA. KepdAaio 4.1 tn¢ lNpookAnong)

5. Moia givai n évraon Tng evioxuong Twv €TEVOUTIKWY OXESiwv;

H évraon tng evioxuong Twv €TTEVOUTIKWYV TTPOTACEWV YIO TO OUVOAO TwV ETTIAECINWY

= ELlA
=m2014-2020
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv

6.

7.

auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

SaTTaVWY TWV ETTEVOUTIKWYV oXediwv gival 70%.

(BA. KepdAaio 7.2 tn¢ MNMpookAnong)

O1 OTA 1} o1 dnudoIEg ETTIXEIPAOEIG HTTOPOUV VA UTTORAAOUV ETTEVOUTIKA OXEDIA;

Agv €xouv dIKaiwPa UTTOBOANG oI dNUOCIEG ETTIXEIPAOEIG, oI dnudaoiol gopeic A dnudaoiol
opyaviouoi A/kal o1 BUyaTPIKES TOUG, KABWG Kal oI £TaIpeEieg 0TO KEPAAAIO 1} T SIKAIWUATA
WNAPOU TWV OTTOIWV CUMHETEXOUV, AUECQ I €UPECA, PE TTOOOOTO WEYAAUTEPO TOU €iKOOI
TTEVTE TOIG €KATO (25%) o1 O.T.A. kal 6Aol oI TTapaTTdvw dNPOcIol QOPEIG HENOVWHEVA A
atoé Kovou.

(BA. KepdAaio 4.2 tn¢ lNpookAnong)
Eival emAégipeg ol emixeipoeig mou avikouv o€ diktuo franchise;

Aev gival eMAEEINEG va UTTORBAAAOUV OTO TTPOYPAMMA, ETTIXEIPACEIS TTOU EVIACOOVTAl O€
Nndn opyavwuévo OUoIONOP®O OiKTUO dIaVOUAG TTPOIOVTWY 1 TTAPOXAG UTTNPECIWY Kal Ol
OTToieG  eKMETOAAEUOVTAlI  KOTOTTIV  OXETIKWY  OUUPB&oewv  AdeleG  eKPETAAAEUONG
OIKAIWUATWY  dIavoNTIKAG I1BI0KTNCIOG, TTOU a@OopoUv OuvriBwg EUTTOPIKA CAPATa N
OIAKPITIKOUG TITAOUG KaIl TEXVOYVWOIa yia TNV XpAon Kal Tn diavour ayabwy f UTinpEcIwV
(1r.x. franchising, Shop in shop, &ikTuo TTPAKTOPEUGNG K.ATT.).

(BA. KepdAaio 4.2 tn¢ lNMpoéokAnong)
Moloug Toueig apopd n dpdon;

O1 uttoBaAAbueveg TTPOTACEIG €TTEVOUTIKWY OXediwv, Ba TIpETTEl va agopouv oTa
akoAouba:

HAexTpovikd Eutrépio

HAekTpovikéG KpaTAOEIg

Ecwrtepikr) Opydvwaon, he Tnv aglotmoinon TIE

Alaxeipion Mapaywyng, pe Tnv aglotmoinon TIE

TnAemikoivwviakég YTTnpeaieg kKal YTTNPeoieg dnuioupyikou

Wnoiakr MpoBoAn —Aiagriuion

2UCTUATA AQUTOMATICHOU

EuvoouvTtal o1 €TIXEIPACEIG TTOU dPACTNPIOTTOIOUVTAlI OTOUG TOMEIG TTOU TTAPOUCIGlouv
1ID1aitepn duvauikA yia tTnv Mepipépeia Bopeiou Alyaiou, cuuwva pe TNV Mepipepeiakn
21patnyiky ‘Egutrvng E&eidikeuong RIS3 kal TIGC OXETIKEG OPACEIG ETTIXEIPNUATIKAG
avakdAuyng, ol oTToiol gival:

Aypodiatpoen,

Toupiopog — duon — MoAmopdg

(BA. KepdAaio 5 tn¢ MNMpéokAnong)

Ta utTToBaAASpEVA ETTEVOUTIKA OXESIA TIPETTEI VO EUTTITITOUV ATTOKAEIOTIKA 08 KAA
TTOU AVTIOTOIXOUV OTOUG OIKOVOUIKOUG TOMEIG TTpoTepaIoTNTAS TNG lMEpIpepeIiakng
ZrpaTtnyikng ‘E§umrvng E&e1dikeuong RIS3 Bopeiou Aryaiou,

Ta uttoBaAAOpeva eTTeEVOUTIKA oxEDIa TTPETTEI va euTTiTITOUV O0TOUG Kwdikoug ApiBuoug
Apaotnpiétntag (KAA), 6Trwg avaAutika trapouaidlovtal oto MNapdptnua VI «Mivakag
EmAEgiuwy KAA» TG MpdokAnong.
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

MpigodoTouvTal BaBuoAoyikad oTo TTAQiICIO Tou KpiThpiou agloAdéynong 4.1 Tou Ztadiou
NG agioAdynong, Ta uttoBaAAdueva emTevOUTIKG ox€dia TTou euTTiTrrouv o KAA TTou
QVTIOTOIXOUV GTOUG OIKOVOMIKOUG TOWEIC TTpoTepaidTNTAG TNG MEPIPEPEIAKAS ZTPATNYIKAS
‘E¢uttvng E&eidikeuong RIS3 Bopeiou Alyaiou (Aypodiatpogri, Toupiopuég — doon —
MoAImIopog).

(BA. KepdAaio 5 kar 10.3 tn¢ MpéokAnong)

10. A1ré 1ToI1a XpOVIKN TrEPiodo gival eTTIAECINESG OI SATTAVES YiA TO TTPOYPAMHA;

Q¢ nuepopnvia évapgng emAe§IuoTNTAG SATravwy opifeTal N NUEPOnvia dnuoaicuong
NG MNMpdokAnang (dnAadn 13.03.2020).

(BA. KepdAaio 6.1 tng MNpookAnong)
11. Moigg givail o1 damrdveg Tou XpnuarodoTouvral;

O1 katnyopieg datravwy TTou emdoTOUVTAl Eival O EEAG :
o EEomAiocuog
o Aoyiouikd
e ZUOTAMATA AUTOMATIOHOU (Gueca ouvdedepévwy e TIg TTE)
o YTINpPECicg

(BA. KepdAaio 6.1 tng lNpoéokAnong)

12. O OMNA Twv damavwy xpnuartodoreiral;

Agv gival emAECIUN N datrdvn Tou avakTAoiyou OI1A.

1. O ®bpog MpooTiBéuevng Agiag (PIA) eivar emAEgIun datrdvn, €9’ 6gov 0 dIKAIOUX0G
Oev €xel Oikaiwpa ékmrTwong Tou PrA cupgwva pe TG d1IaTagelg Tou Kwdika Pr1A
OTTWG eKAOTOTE 1I0XUEl. EIBIKOTEPQ, €ival ETAECIUN daTtTavn €@’ doov Bapuvel dATTAvES
TTOU XPNOIYOTTOoIoUVTal yia TNV AoKnon eEaipolpevwy 1 ammaAAacodpevwy Tou Pr1A
dpaaTNPIOTATWY TOU OIKAIOUXOU.

2. Zmg mepImTwoelg Tou o Pr1A Bapuvel daTTdveS ol OTToiEG XPNOIKOTToIOUVTAl TOCO YIO
TNV AOKNOT dpAcTNPIOTATWY YIA TIG OTTOIEG DEV TTAPEXETAI DIKAIWMA EKTTTWONG OGO Kal
yla TNV AoKNon dpacTnPIOTATWY YIA TIG OTTOIEG TTAPEXETAI TO OXETIKO dIKaiwua, o Pr1A
givar emAECIUN datrdvn KATd TO TTOGOOTO TTOU OEV UTTOPEI va avakTnOEei. ZnueIwveTal
oT1, 6tav o Pr1A cival emAEEIUN daTTAvn, CUPTTEPIAAUPBAVETAI OTOV ETTIXOPNYOUNEVO TT/U
KOl O€ Kapia TTePITITwaon dev ToV TTPOCAUEAVEL.

(BA. KepdAaio 6.1 tng MNpoéokAnong)
13.Moilo gival TO €UpOg TOU TIPOUTTOAOYIOMOU TNG €mévOUONG TTOU MTTOPEi va
TTPAYHATOTTOINOEI O SIKAI0UXOG;

O emmxopnyoUPeVOG TTPOUTTOAOYIOPOG KABE €TTEVOUTIKOU OXediou KupaiveTal ammo 10.000€
¢wg 50.000€.

e & TTEPITITWON TTOU TO €TTEVOUTIKO OxEDI0 Ba €xel TTPOUTTOAOYIOHO MIKPOTEPO aTTo
10.000 €, 167¢ auTO Ba KpiveTal PN €MAECIMNO £Capxng Kal € Ba ptTopei va uTToPANBEi.

= EXNA
-
Me Tn ouyxpnupartodotnon Tng EANGSag kai Tng Eupwnaikng Evwong —
- =m 2014-2020

eyt | avimuta - pyeoia - lnkeyyin |
Bugprarmatit Tagario SO

>eAida 9 anod 14


ΑΔΑ: 9ΕΤΔ7ΛΩ-2ΜΑ


2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

e KdBe duvnTikOG OIKQIOUXOG MTTOPEI va TTIPAYMOTOTTIOINCEI €TTEVOUTIKA TTPOTACN ME
TTPOUTTOAOYIOUO HEYOAUTEPO TOU WEYIOTOU ETTIXOPNYOUUEVOU TTPOUTTOAOYIOHUOU. TNV
TTEPITITWON auTh, TapdAo TTou o1 uttepPaiAouceg datrdveg dev eTmxopnyouvTal,
avTikeiyevo afloAdynong Kal TTapakoAouBnong-eAEyxou atroTeAei TO OUVOAO TnG
eMEVOUTIKAG TPOTAONG KAl TO OUVOAO TOU UTTEPPAAAOVTOG KOOTOUG KOAUTITETAI

QATTOKAEIOTIKA PE IOIWTIKA CUMUETOXN.

(BA. KepdAaio 6.2 tn¢ MNMpoéokAnong)
14. Mola gival n Xpovikn TTePiodog péca oTnv otroia Ba TPETTEI va UAOTTOIROW TO

ox£dI0;

H T1poBeopia oAokAApwong Twv XPNUATODOTOUUEVWY £TTEVOUCEWV OtV UTTOPEI va
utrepPaivel Toug dwdeka (12) atrd Tnv nuepounvia ékdoong Tng Amégacng ‘Evragng.
(BA. KepdAaio 6.2 tn¢ MNMpoéokAnong)

15. Z& 71 TOCOOTO avépXETal N ISIWTIKA CUMHMETOXN OTO ETEVOUTIKO OX£DI0;
H 181WTIKr) CUMPETOXNA TNG ETTIXEIPNONG OTO ETTEVOUTIKO OxEDI0 avépxeTal 010 30% .

16. To o006 1TOU aQOPd TNV IBIWTIKA XPNHATOdOTNON HTITOPEi va ammokTnOsi péow
daveiouou;

MNa TNV KAAUWN NG 1I81WTIKAS CUMMPETOXNG, 0 OUVNTIKOG JIKAIOUXOG TNG EVIOXUONG WTTOPEI
va xpnoigotroiiael 16ioug Topoug (idla cuppetoxn) rf/kar davelo. To ddavelo Tou Ba
xpnoigotroinBei gival duvatdév va uttooTnpideTal amod Ta XpnHaTodoTIKG epyaAcia Tou
EXMA.

Edv xpnoiyotroinBei daveiopudg Ba mpémmel va €xel T pop@ry TpatedikoUu daveiou N
opoAoylakoU daveiou ekdIdopévou 0 dNUOcIa | PN eyypaer, 1 daveiou amd GAAoug
XPNHATOB0TIKOUG OpYyaviouoUg, attokAEIOPEVNG TNG MOPPAS aAAnAdXpeou Aoyapiaopou.
EmTpémeral n kivnhon Tou avwTépou Oaveiou va yivetal kal PECw aAAnAdxpeou
Aoyaplaopou, €pooov UTTApXEl EexwpPIoTh TTPAEN oTov €v Adyw Aoyaplacud, ammd Tnv
OTToi0 va TTPOKUTITEI OTI TO dAVEIO TTPOOPICETAl yia TNV UAoTToinon NG emmévduong, UE
oaQrn avagopd Twv Opwv cuvayng Tou daveiou.

(BA. KepdAaio 7.3 tn¢ lNMpdéokAnong)

17. Mia veiotapevn emixeipnon pe KAA 46.51.10 (XovOpIKO €UTTOPIO NAEKTPOVIKWV
UTTOAOYIOTWYV, TTEPIPEPEIAKOU £EOTTAICHOU UTTOAOYIOTWYV Kal AoyiopikoU) egivail
€MAESIUN via va evraxBei otn Apdon [ TPETEI va TTPOoBEcEl TWPA KAl PEXPI TNV
utroBoAn emIAé§Io TeTapTORABUIO KAA;

2Upowva pe 1o Mapdptnua VI — EmAECIpor KAA, cival emIAECIUN 6AN n TeTapTORGBUIN
avaAuon Tou KAA 46.51.10, dnAadn atod 46.51.10.01 €wg kai 46.51.10.12, yeyovog TToU
KaBIoTA EMAECIUN TNV €TTIXEIPNON Kal Ogv xpeladeTal va TTpooBéael TeTapToRdduio KAA.

18. Mia u@iotdpevn emixeipnon pe KAA 46.21.14 (Xovdpiko gutropio {woTpopwyv) givai
emAESIMN Yvia va evrax0ei otn Apdon R TTPETTElI va TTPOOOECEI TWPA KAl MEXPI THV
utrof3oAn emIAESIMO TeETAPTORABMIO KAA;

Zupewva pe 1o Mapdptnua VIII — EmAEIMol KAA, gival eTIAECIMN OAN n TeTapTORAGOUI
avdAuon Tou KAA 46.21.14, dnAadn amd 46.21.14.01 €wg kal 46.21.14.14 €KT10G TOU
46.21.14.03. H emixeipnon T1pémel va OdnAwoel avaAuTIK@ OTnv  €Qopia  Toug
TETaPTORGOHIOUG KAA OTOUG OTTOIOUG dPACTNPIOTIOIEITAI. ZTNV aiTnon XpnuaTtoddtnong

= EXNA
-
Me Tn ouyxpnupartodotnon Tng EANGSag kai Tng Eupwnaikng Evwong —
- =m 2014-2020

Eupwmaie Evean

>eAida 10 ano 14


ΑΔΑ: 9ΕΤΔ7ΛΩ-2ΜΑ
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auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

TTPETTEl va OnAwaoel emAEEINo TeTapTOoRAOuIo KAA wg KAA emmévduong, oTov oTtroio Ba
uAoTToINGcE€l TO ETTEVOUTIKG TNG OXEDIO.

19. To oUvoAo Twv damavwyv Tng Karnyopioag «AoyioHIKO» £€wWg TI TTOCOOTO TOU
TTPOUTTOAOYIOHOU TOU £TTEVOUTIKOU oxediou gival eTIAESIHO;

To oUvoAo Twv dATTavwy TNG KaTnyopiag «AoyIouIKO» gival €TTIAEGINO £wg TO TTOCOOTO TOU
100% TOU TTPOUTTOAOYICHOU TOU ETTEVOUTIKOU OXEDIOU, EKTOG Twv dATTAVWV AVATITUENG/
avafdbuiong 1oTooeAidag Kal uTtTnpeoieg avaTTuéng kai diaxeipiong e-shop, oTIG oTToieg
IoXUouV Ta Opla Twv €2.500 kal €4.000 avTioToIXO.
(BA. KepdAaio 6.1 tn¢ lNMpdokAnong)

20. Mia emixeipnon aiteital Aoyiopiké agiag €8.000. Eivoan emAégipo 10 KOOTOG

E£YKATAOTAONG, TTOPAPETPOTTOINONG KAl EKTTAIdEUONG OTN XPHON OUTOU;

Eival emAEEINO TO KOOTOG EyKATAOTAONG, TTAPAUETPOTIOINONG KAl EKTTAIOEUCNG GTN XPAON
auTtoU €wg Tnv agia Twv €4.800, 1ol éwg 10 60% TOU KOOTOUG AyopPds Tou, TO KOOTOG
ektraideuong eivalr €mMAEGIUO POvo OTav  TTEPIAAPPBAvVETAl OTO TIMOAOYIO TOU
TTPOUNOEUTH €COTTAICOU — AOYIOUIKOU (BA. KepdAaio 6.1 tn¢ MpookAnong)

21. Eivain emA&SIUNn n datrdvn avaBdadpiong iIoctooeAidag;

Eival emA£gIun n datrdvn avaBaBuiong ioTooeAidag péxpl Tnv adia Twv €2.500.
(BA. KepdAaio 6.1 tn¢ MNMpoéokAnong)
22. Eivan emA&§Ipn n datrdvn e-shop;

Eivar emA&€IuN n avdmrTuén kai diaxeipion NAEKTPOVIKOU KaTaoTAUATOG e-shop uéxpl TNV
agia Twv €4.000.
(Ba Aeitoupyei o 2 yAwooeg kabBwg Kal og TePIBAAOV KIVATWY CUCKEUWVY — mobile
responsive i dedicated mobile version kai 6a cuvodeleTal amd Ta €EAG AOYIOMIKA:
TTapayyeAloAnyiag, amobikng Kai NAEKTPOVIKWY TTAnpwuwy. Ettiong Ba mpétrel va eivai
TTPOCRACIUO ATTO TA ATOPA HE EIBIKEG AVAYKEG).
(BA. KepdAaio 6.1 tn¢ MpoéokAnong)

23. Eivan emAégipeg o1 datrdveg yia tablets, kivntd TnAépwva Kal TnAgopdoeig;

Aev gival eTMAEGINEG DATTAVEG.
(BA. KepdAaio 6.1 tn¢ lNMpdéokAnong)
24. Eivanl €mIAE§IUn n datrdvn avarrTtuéng AOyYIOMIKOU Trou yiveTal e idla péoa Tou

SikaioUxou (1I51oTTapaywyn Aoyiouikou);

Agv gival eMAEEIUN N 1BI0TTAPAYWYH AOYIOUIKOU.
(BA. KepdAaio 6.1 tn¢ lNpookAnong)
25. Eivail emIAESIUN n daTtrdvn TwV S10@NMUICTIKWY KATAXWPNOEWV;

Eivar emA£EIuEG O1 BIOPNUICTIKEG KATAXWPNOEIG O NAEKTPOVIKA HOP®r, OThV KATNyOpia
datrdvng 4 «YTnpeoieg» kal péxpl Tnv agia Twv €3.000.
(BA. KepdAaio 6.1 tn¢ lNMpdéokAnong)

26.H ®damrdvn ouvragng kai TrapakoAouBnong Tou emmevOUTIKOU oxediou gival
EMIAESIUN;

H dartrdvn ouvtaéng kai TrTapakoAolBnong Tou eTTevOuTIKOU oxXediou gival eTAECINN OTRV
KaTtnyopia datravng 4 «YTrnpeoieg» Kal pExpl Tnv agia Twv €2.500.
(BA. KepdAaio 6.1 tng lNpookAnong)
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gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,

27. ETrevduTiKO 0X£010 pe 0uVOAIKO TTpoUTToAoyioud €10.000, TrepiAauBdvel acUpUATES
ouokeuég TrapayyeAioAnyiag (PDAs) aSiag €4 .500. Eivon emAéSipeg yia

XpnparodoTnon;

O1 aoUppateg ouokeuég TrapayyeAioAnyiag (PDAs) civalr emA&€iueg otnv Karnyopia 1
«EEOTTAIoNOG» péXPI TO 40% Tou TTPOUTTOAOYIGHOU TOU £TTEVOUTIKOU OXediou. Q¢ ek TOUTOU
gival MAEGINEG Ewg TNV agia Twv €4.000.

(BA. KepdAaio 6.1 tn¢ MNMpoéokAnong)

28. M1ropei pia emixeipnon va éxer 800 1 Kal TEPICCOTEPOUS TOTTOUG UAOTTOIiNONG TNG
emévouong;

Mia emmixeipnon pTtmopei va €xel dU0 N Kal TTEPIOOOTEPOUG TOTTOUG UAOTTOINONG TG
emévduong, apkei va eival otnv TrepIpépeia Bopeiou Alyaiou Kal va ouvtpEXouv ol
aTraIToupevol 6pol Kal TTPOUTTOBETEIC EvTagnG.

29. Ti kpiTApIa 8a An@BoUv uTTéYn yia TNV KEPSOPOpPIa TG EMIXEIPNONG;

MNa tnv agioAdynon Ttng Kepdoopiag TnG e£mixeipnong, Ba efetaotei o aApIBUOS Twv
KEPOOPOPWYV XPAOEWV TNG TEAEUTAIOG TPIETIOG TTPIV TNV UTTOBOANA TOU £1TEVOUTIKOU OXedioU.
H kepdogopia TnG emxeipnong Ba amoTuTTWVETAl PHECW Twv KEPOWV TTPO POPWV Kal
ATTOORECEWY, CUVETTWG ATro Ta EVIUTTA E3 Twv TPILV KAEIOPEVWY BIAXEIPIOTIKWV XPHOEWV
Ba AauBdvovtal uttéwn Ta kATwOI TTedia: MNa mTepimTwoelg Tpenong BIBAiwv B katnyopiag
yia 1o €to¢ 2017, 2018 kan 2019 ta media 525 kai 529. MNa TI¢ TEPITTTWOEIS TAPNONG
BiIBAiwv I katnyopiag yia Ta étn 2017,2018 kai 2019 1a media 525 kai 529.

30. Mwg uTTORAAAW TNV AITNON MOV YIA T CUMHETOX OTO TTPOYPANHA;

H Aitnon Xpnpatoddtnong (emmevOuTikr) TTPoTacn) utToBAAAETal aTTd TOUG duvNTIKOUG
AIKQI0UX0UG (ETTIXEIPACEIG) UTTOXPEWTIKA HEOW Tou MAnpo@opiakol ZuoTAUATog KpaTiKwv
EvioxUoeswv (M.Z.K.E.) TToU TTapéxel 10 YToupyeio Avattugng kair Etmevducewv otnv
d1elBuvon www.ependyseis.gr/mis, e Tnv évoeign: «Apdoeig Mepipepeiwv > EN “Bopeio
Alyaio” 2014-2020 / Apdaon: Evioxuon TTOAU PIKpWY, MIKPWY Kal hecaiwv ETixeipRocwy
NG Mepipépeiag Bopeiou Alyaiou yia Tov €KOUYXPOVIOUO TOug MEOW TNG XPAONG
Texvoloyiwv MAnpogopikng kai Emikoivwviag (TME), cuoTnUdATwy AQUTOPATIONOU KABwWG
Kol €TTeEVOUCEWV NAEKTPOVIKOU euTTOpiou (TT.X. NAEKTPOVIKO emmixeipeiv 1 / kai Digital
Marketing)».
Katd tnv utmoBoAn tTng Aitnong XpnuatoddTtnong, 0 Qopéag TnG TTEVOUCNG UTTOXPEOUTAI
OWPEUTIKA:
i. va CUPTTANPWOEL, KataxwpwvTtag oto MNMAnpogopiakd Zuotnua Kpatikwv Evioxuoewv T1a
oxeTikG 1edia Tou onueiou «YMOBOAH» Ttou MZKE 6Twg autd evOEIKTIKG gp@avifovtal
oto Napdptnua 1.1,
i. va emouvayel oto MN.Z.K.E 1o guvoAo Twv dikaloAoynTikwy Tou MapapTtiparog IX
(BA. KepdAaio 8 tng MNMpéokAnong)

31. Nwg Ba pddw Trola SiKaIoAoYyNTIKA aTtraiTouvTal;

Ta ammairolpeva diKaioAoynTIKA Kal gToixeia TTou Ba kKAnBouv va uttoBdAouv o1 duvnTIKA
eviaooouevol dikalouxol Trapouaialovtal ato MNapdptnua IX 1ng MNpdokAnong.
(BA. KepdAaio 9 tn¢ MNMpookAnong)

32. NMoia givai n diadikaoia afioAdynong;

H agiohdynon kd&be uttoBaAAdpevou emrevOuTikKoUu oxediou, Olevepyeital (Ue Baon Ta
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,
KpITApIa TnG Trapoucag MpdokAnong), amd €vav (1) agiohoynTr) 0 OTToiog €TAEyETAI WE
eubuvn Tou EOEINAE kai d108étel Ta KATGAANAQ TUTTIKG KOl OUCIOOTIKA TTPOCOVTA KAl
EUTTEIPIO OXETIKA ME TO TTEPIEXOUEVO TNG TTPOOKANGCNG / TTEVOUTIKOU oXediou.

H a&loAéynon gival ouykpITikA Kai TrepihauBaver 3 (Tpia) otddia:

o ZTAAIO A’: 'EAeyxog NMAnpdTNTAG.

e >TAAIO B’": 'EAeyxog EmAe€IpoTNTAG MNpdTAONG.

o ZTAAIO I'": AgioAdynon Twv Mpotdocwy avd Oudada Kpitnpiwv.
Ta Kpimipia tapoucidlovrai oto MNMAPAPTHMA VII: KPITHPIA AZIOAOMHZHZ 1ng
TTapoucag TTPOCKANONG.

(BA. KepdAaio 10 tng MNMpéokAnong)
33. NMwg ptropei va wapel TPpokatafoAn o dikaioUxog;

Eivar duvati n xopriynon mpokatafoAng upéxpl 1o 40% tng dnudoiag xpnpatoddtnong,
€QPOCOV O OIKAIOUXOG TIPOOKOMIoEl 106TTO0N £yyuNTIKY E€TTIOTOAR TTPOKATAROARG aTTd
aAvayvWPIoPEVO TTPOG TOUTO TTIOTWTIKO idpupa, n otroia ekdideTtal uttép Tou EQENAE pe
dldpkela 10XU0G €iTE aopioTou XPOVouU EiTe OPICPEVOU XPOVOU PE AREN META TNV KATAANKTIK)
nUeEpounvia oAokKARpwong TNG TTEVOUCNG.

(BA. KepdAaio 11.3.1 tng MNMpoéokAnong)

34. MeTd 1O TréPAG TNG £MEVOUONG, MTTOPEI O SIKAIOUXOG VA PETEYKATAOTAOEI 0g GAAN
mePIOXA;

O Aikaiouxog dev UTTopEi va TTpoBei o€ PeTEYKATAOTAON TNG TTAPAYWYIKAS OpacTnpIOTNTOG
NG evioxuBeioag emmévduong ekTdg TG Mepipépeiag Bopeiou Alyaiou evidg Tng OTToIOG
uAoTToINBnKe Kal xopnyndnke n evioxuon yia pia 3-etia a1mé TNV KATaBOAA TNG vioxuong .

(BA. KepdAaio 14.2 tn¢ MNpbéokAnong)

35. Emixeipnon emOupei va mpofei otn Ayn daveiou amé 1o TEMIX yia Tnv kaAuwn
TNG IBIWTIKAG TNG CUUMETOXNG oTNV £Tévduon. Mtropei va kdvel xprion Tou
OXETIKOU Saveiou;

Eivar duvatov va ouvduddovTal XpnuatodoTiKa epyaleia Tou EXMA pe emyxopnyroelg.
2UYKEKPIPEVA, ITTOPET 0 cuvduaoudg Toug va KaAUTTTEl TNV idla daTtrdvn utrd Tov 6po OTI TO
G6poioua OAWV TwV CUVOUACUEVWY HOPPWY OTHPIENG dev UTTEPPAivEl TO OUVOAIKO TTOOO
TNG OUYKEKPIPEVNG daTTAvng (TO THAMA XpnuaTodoTIKoU epyaAgiou uTTooTNPI(OPEVO OTTO TO
EZMNA padi pe Tnv Emixopiynon va eival pikpdtePo A ico Tou eTTIXOpnyoUdEVOU TT/u TOu
€TeEVOUTIKOU oxediou). ETtiong, otn cUuBacn Tou OXETIKOU daveiou va yivetal ava@opd Ot
TTPOoOpPICETAl YIO TNV UAOTTOINON datTdvng TNG £1Tévoucng, | dIAPOPETIKA VA TTPOCKOMICETAI
padi kai pia dieukpIvIoTIKA BeBaiwon.

Emonuaivetar 611 0Tav TO XPNMATOOOTIKO EPYOAEIO EUTTEPIEXEI €vioxuon, TO
AkaBdapioTo looduvapo Emixopriynong (AIE) authg owpelel ue TNV ETTIXOPYNON
KAt Tov UTToAoyiopd Tou opiou TTou BETtouv o1 Kavoviouoi xopriynong Twv
EVIOXUOEWV

(BA. KepdAaio 7.3 tng lNpdokAnong)
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2" TpoTroTroinan Améeaang ‘Eykpiong apxeiou Tuxviov Epwricewv Amraviioewv yia TvARBN® EpbRFEAeRMiBSoTikric
gvioxuong TTeVOUTIKWYV oXediwv yia Tn dpdon 2.B. “Evioyxuon TTOAU PIKPWYV, PIKPWYV Kal EGaiwv ETTIXEIPAOEWY TNG TNG MNepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
auTopaTIoNoU KaBwg Kal ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO eTTiXEIpEiv ) / kai digital Marketing”,
36.Ma Ttoia €T ammaITEiTOl VA TTPOCKOMIOTOUV TA QOPOAOYIKA OTOIXEia TOUu
MapaptAparog IX oOTIg TePIMTWOEIG OuUVvOedepévwv R/kal ouvePyalOHEVWV
EMIXEIPAOEWYV OUNQPWVA ME TOV OpIopé Twv MME T1ng ZXo0otaong tng EE
2003/361/EK;

MNa TIg dUO (2) KAEIOPEVEG DIOXEIPIOTIKEG XPHOEIG TTOU TTPoNyouvTal ToU £TOUG UTTOBOANG
TNG aiTNONG XpnuatodoTnong (€tn 2018, 2019).

37. Xg mepirTwon YQIOCTAPEVNG ETIXEIPNONG TTOU dpacThnplotrolsital | €mOUMET va
opaoTtnpiotroinBei otov KAA 77.34.10.02 Ymnpeoieg evoikioong TOUPIOTIKOU
OKAPOUG, XWPig TTARPWHA, ME AVTIKEIUEVO TNV EKMETAAAEUON TOUPICTIKOU OKAPOUG
(10T101TA0IKOS), N VNOAGYNON TOU OKAPOUG TIPETTEI VA YiVEI OTOV TOTTO UAOTTOinong o
o1roiog éxe1 dSnNAwOei oTO £TTEVOUTIKO OX£EDIO?

H vnoAdynon Ttou oOKAQOUG KaBWS Kal O €ANIPMEVIONOS TOu JTTOPEl va yivel Kal o€
OIAPOPETIKO TOTTO aTmd auTtdv  TToU €Xel ONAwBEl w¢ TOTTOG UAOTTOINONG TNG £TTEVOUONG
aAAG oTnv idla Mepipépela.
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