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EAAHNIKH AHMOKPATIA
NEPIDEPEIA BOPEIOY AIFAIOY EYPQMAIKH ENQZH
Evpwnaiko Tapeio
EIAIKH YMHPEZIA AIAXEIPIZHE Nepubepetakiic AVRrTTugne
E.N. NEPIGEPEIAT BOPEIOY AIFAIOY

MutiAqvn, 15/09/2020
Ap1B. Npwrt. : 0k.2197

ANO®AZH

O£pa : 3" Tporonoinon Mp6okAnong UTOBOAG TTPOTAGEWY XPNIATOSOTIKIG EVIGXUONG EMEVSUTIKWV
oxediwv yia T dpaon 2B. “Evicyuon oAU HUKPWV, JKPWV KOl LECALWV ETUXEWPNOEWV NG Mepidéperag
Bopseiou Alyaiou ylo TOV EKOUYXPOVIOUO TOUG MEow TG Xprong TexvoAoywwv MAnpodopikig Ko
Erukowwviag (TME), CUCTATWY QUTOMATIOMOU KAOWG Ko EMeVOUOEWV NAEKTPOVIKOU EUopiou (T.X.
nAektpoviko sruyepeiv /) / kou digital Marketing”, oto mAaioco tou Eruyeipnotokol Mpoypdpporog
«Bodpero Ayaio» 2014-2020

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

‘Exovrog urton to Baotkd vopoBeTiko mAaiolo Baost Tou omnoiou Ba uAormownBel n dpdon:

1. O NoOpog4314/2014 (DEK 265/A/23.12.2014) Mo tn Slaxeipion, Tov EAeyxo Kal TV ebappoyn
QVATTUELAKWVY TTAPEUPBATEWV YLO TNV TTPOYPOHUATIKY Ttepiodo 2014-2020, Onwg £xeL
TpomonolnBel kat LoxUeL

2. To eykekplp€vo amod tnv Eupwnaikr Emtponn «Xupdwvo Etalptknc xéong (Etalptko
Juudwvo yla to MAaiowo Avamtuénc) 2014-2020, ap. anodaaong
C(2014)3542 .final/23.05.2014, 6nwc LoxVEL.

3. O Kavoviopog (EE) aptB. 1303/2013 tou Eupwmnaikou KowvoBouAiou kat ZupBouAiou Tng 17n¢
AekepBpiov 2013 mepi kaboplopov Kowvwv Slatd&swv yla to Eupwmnaiko Tapeio
Nepipepelaknc Avamtuéng, to Eupwmnaiko Kowvwviko Tapeio, to Tapeio Tuvoxng, To
Eupwmnaiko Mewpyko Tapeio Aypotikng Avamtuéng kot to Eupwmnaiko Tapeio Oahaooac Kat
AMtelag kat epi kaboplopoU yevikwy dlataewv yla to Eupwmnaiko Tapeio MNepidpepelokng
Avamntuéng, to Eupwmnaikd Kowvwviko Tapeio, to Tapeio Zuvoyng kat to Eupwnaikd Tapeio
Oalaooog kot AALeiac Kat yia tnv katapynon tou Kavoviopou (EK) apt8. 1083/2006, omwc
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10.

11.

12.

13.

14.

15.

16.

NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»
LoUEL.
O Kavoviopoc (EE) aptB. 1301/2013 tou Eupwmaikol KowvoBouAiou kat tou ZupBouAiou tng
17n¢ AskepPpiou 2013 oxeTika Ue To Eupwmnaiko Tapeio Mepidepetakn Avamtuéng Kat yLo t
Beomion edkwv dlatdfewv oXETIKA e TOV 0TOX0 «EmevdUoeLg otnv avamtuén KatL Thv
amacyoAncn» Kal ylo tnv Katapynon tou kavoviouou (EK) aptd. 1080/2006, omwg LoxVEL.
O Kavoviouoc (EE) aptB. 1304/2013 tou Eupwmaikol KowvoBouAiou Kat tou TupBouAiou tng
17n¢ AskepPpiou 2013 yia 1o Eupwmnaikod Kowvwvikd Tapelo kat Tnv KAtdpynon Tou UTL ap.
1081/2006 KavoviopoU tou ZupBouliou, OMwE TpomomnoLeital Kot LoXUEL.
O Kavoviouoc (EE) aptB. 821/2014 tng Emttponic tng 28n¢ louAiou 2014, mept koBopLopou
KoVOVWY epappoyng Tou kavoviopou (EE) apt8.1303/2013 tou Eupwmnaikoy KowoBouAiou kat
ToUu ZupPouliou doov adopd TG AeMTOUEPELEC YLa TNV petaBiBaon kal dlaxeiplon Twv
ouvelohopwWV TWV TPOYPAUUATWY, TNV UTIOBOAN EKOECEWV OXETIKA HE TO LEOQ
XPNUOTOOLKOVOULKNG TEXVLKIG, TA TEXVIKA XOPAKTNPLOTLKA TwV HETPWV TANpodopnaong Kal
ETUKOLVWVLOG yLa TIC TTPALELC KOl TO cUOTN A Kataypadr g kal anobnkeuong Twv Sedouévawy,
OTlWG TPOTIOTOLE(TOL KOl LOYVEL.
O Kavoviouoc (EE) aptB. 1407/2013 tng Emutpomnng tng 18n¢ AekeuBpiou 2013 OXETIKA e TNV
epappoyn twv apBpwv 107 kat 108 tng ZuvOnkng yLa tn Asttoupyia tng Eupwnaikng Evwaong
OTLC EVIOXUOELG NO00VOG onpaciag, Omwe tpomormnoleital kat toxUet (0.J EE L 352/1 tng
24.12.2013).
H Avakoivwaon tng Eupwmaikng EMLTPOmG OXETIKA UE TNV EVVOLA TNG KPATIKA G EVIOXUONE OTWG
avadépetal oto apbpo 107 mapaypadog 1 tng ZuvBnkng yia tn Asttoupyia tng Eupwmnaikng

‘Evwong (2016/C 262/01).

H Yroupyikn Anodaon pe aptB. 3357/EY2/1338/27.01.2011 kat Bépa: "ITolxela CUCTALOTOG
YLO. TOV EAEYX0 CWPEVONG KPATLKWY EVIOXUCEWV", OTIWG TPOTIOTIOLELTAL KOl LOYVEL.

H Anodaon tng Emtponig twv EK pe apdud C (2014) 10164/ 18.12.2014 nou adopad tnv
€ykplon tou E.M. «BOPEIO AIFAIO», 6mwg €xeL TpomomnolnBetl kal LoyVEL

O N. 3852/07.06.2010 «N£a ApyLtektoviki tng Autodloiknong Kat TG ATTOKEVIPWUEVNG
Aoiknonc - Npoypappa KaAAkpatne» (DEK 87A’) ), omwc LoxUEL.

H Kown Yroupyikny Amodaon pe aptOu. 134453/23-12-2015 (DEK 2857B') kaw Bua:
«PuBuLoELC yLa TIC TANPWHEC TWV daTmAVWY TOU CUYXPNUOTOS0TOUHEVOU OKEAOUC TOU
Mpoypaupatog Anpooiwv Emevduoewvy, OTwWG LOYVEL

H Kown Yroupyikn Amodaon pe ap. mip. 145745/27.01.2015 kot Opa: «EykpLon ITpATnyLKng
MeA£tng NeptBaroviikwy Emmtwoswy tou Mepidepelakol Emxelpnotakol Npoypappatog
Bopeiou Atyaiou 2014 2020», OtwG LOXVUEL EKAOTOTE.

H pe ap. mpwt. 137675/EYOY1016/19.12.2018 (DEK 5968/B/31-12-2018) Antddoaon tou
YédumnoupyoU Owovopiag kat Avamtuénc«Avtikataotaon tne ur’ aptOu. 110427/EYQY/
1020/20.10.2016 (DEK B" 3521) unoupykig anodaonc Ue titho «Tpomornoinaon Kot
avtkataotaon tne urt’ apdp. 81986/EYOY712/31.7.2015 (DEK B’ 1822) umoupyLkng
anogpaong “EBvikol kavovec emheflpoTnTAG damavwy yLa ta mpo ypaupata tou EXMA 2014 -
2020 - EAeyxol VOULHOTNTAC Snpooiwv cupfacewv ocuyxpnuotodotolpevwy npafewv EXMNA
2014-2020 amno Apxeg Ataxeipiong kat Evéiduecoug Qopeig - Aladikacia evoTtdoewy et Twv
AMOTEAECUATWVY a€LoAOYNONG MPALEWV” ».

To Zuotnua Awaxeipiong kat EAéyxou yia ta EM tou EZMA 2014-2020 rou xpnuatodotouvtal
amo to ETMA, to EKT kat to T2 oto mAaioto tou Ztdxou: «Emevdloelg otnv Avamtuén kat tnv
AnaoxoAnon», OTwg TPOTOoToLE(TAL KL LOYVEL KABe dopd.

H Kown Yroupywr) Atddaon pe apBp. 126829/EYOY1217/21.12.2015 (DEK 2784 B')
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26.

NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»
«Zuotnua dnuootlovopikwy SlopBwoewv Kat SLadLlkaoieg avaKTNoNnG AXPEWOTATWE N
TIOPOVOUWE KATABANBEVTWY MOCWV Ao MOPOUC TOU KPATIKOU TIPOoUTIOAOYLOHOU YLa TV
uAomoinon MPoypPAUUATWY cUYXPNUATOdOTOUEVWY 0TOo TAaiolo tou EXMA 2014-2020
oUpdwva Ye To ap. 22 tou N.4314/2014».
O N. 4403/07.07.2016 (DEK 125) “Mpocappoyn tTng EMNVIKAG vopoBeaiog otig Slatdelc twv
apBpwv 19, 20, 29, 30, 33, 35, 40 £w¢ 46 tng 0dnyilag 2013/34/EE OXETIKA PE «TIG ETHOLES
OLKOVOULKEG KOTAOTAOELG, TLG EVOTIOLNUEVEG OLKOVOULKEC KATAOTAOELC KOL oUVADELG EKDETELG
ETUYELPNOEWV OPLOUEVWY HOopdWY, TNV Tpomonoinan tng 0dnyiag 2006/43/EK tou
Eupwnaikol KowvoBouliou kat tou upBouliou kat thv Katdapynon twv O8nywwv 78/660/EOK
Kot 83/349/ EOK tou ZupBouliou» (E.E. L 189 tng 29n¢ louviou 2013) kot oTLg SLatdelg Tng
06nylag 2014/95/EE tou Eupwmnaikot KowvoBouAiou kat tou Tuppouiiou (E.E. L 330/1 tng
15n¢ NogpBpiou 2014) «yia tnv tpomormnoinon tng Odnyiag 2013/34/EE doov adopad
dnuoactomoinon pn XPNHOTOOIKOVOUIKWY TANPodopLwVY Kot TANPodopLWY yLa TV
TIOAUHOPdLa OTIO OPLOUEVEC UEYAAEG ETUXELPN OELG KOl OUIAOUG» KOl AAAEC SLATALELS
appodilotntoag Yroupyeiov Owkovopiag, Avamtuéng kat Touplopou”.
H Ynoupywn Anodaon pe aptd. 94591 (OEK 3673/B/3.10.2019) pe tnv omoia tpomomnotdnke
n um. apBu. Amodaon 32680/EYOY334/23.03.2015 «AvadiapBpwon tng ELSIkA¢ Yrinpeaoiag
Awaxeiplong tou EMN MEPIOEPEIAZ BOPEIOY AITAIOY, cupdwva pe To apBpo 7 Tou V.
4314/2014» (OEK 791/B/2015), 6mwg LOoYVEL,
H an6 19.06.19 anddaon g En. NapakohouBnong tou E.N. «Bopelo Ayaio», Le Tnv omola
gykpiOnke n pebodoloyia, n dtadikacia kol to meplexopevo tng e€etdikevong tou EM, o
TIPOYPUUUATIOUOG TWV TIPOCKANCEWV KOL TWV EVIALEWV Kal oL TEBEVTEG KAt £TOC OTOXOL,
KaBwg kat n peBodoloyla Kal ta KpLtripLa mAoyng Twv MPatewv TN ev Adyw Spaong.
O N.4488/13.09.2017, «Zuvtaflobotikeég pubuioelc Anpooiou kot AOUTEG AOPAALOTIKES
Slatdagelg, evioxuon g mpootaciog Twv epyalopévwy, SIKOLWUATH ATOUWY LE avamnpieg Kot
aAAeg Statagelgy» (DEK A 137), ko edikotepa ta apBpa 39 & 40, OXETIKA e TOV «ATIOKAELOUO
amno SnUOoLeg CUUPATELS KOl XpnUAToS0THOELS AOYW AP BACEWV TNG EPYATLKIG
vopoBeaiag».
To pe aptB. 8217/EYKE100/23.01.2018 £yypado tnG El8ikA¢ Yiinpeoiog Kpatikwv Evioxvoswv
He B€pa: «EvaAhaktikn Asttoupyia MAnpodoplakou Tuotripatog Kpatikwv Evioxvoswv (MZKE)
KoL Tipocappoyr Twv SLadLlkaoLwy, powv epyaciag Kot pOAWV otnv Aeltoupyla autr 600V
adopd otn Slayeiplon SpACEWV KPATIKWY EVIOXUOEWV KOTA TNV TPOYPALLATLKN Ttepiodo
2014-2020».
O N.4538/2018 (DEK 85/A/16-05-2018) kal e16kdtepa T0 ApOpo 33
H pe apiby. mpwt. 97720/EYOY 749/19.09.2018 anddaocn tou Yroupyou Otkovopiag Kot
Avantuéng oxeTIka e Tt Altoupyia Tou emomtikol cupBouliou (apbpo 13, map. 7€ tou
N.4314/2014)
H pe apibp. mpwt. 97724/EYOY 750/19.09.2018 anddaon, OXETIKA HE TOV KABOPLOUO TwV
eMAEELUWV AstToupyLlkwv Samavwy tou EQENAE mou amattoUvtal yla TV Aoknon tTwv
appodLlotATwy / Kadnkovtwy mou avalapBavel yia ta Emyetpnotokd Mpoypdupata tou EXMA
2014 - 2020.
H éykplon tng Eupwmnaikng Emttpornng e Ref. Ares (2015) 3073022-22.07.15 tng ZTPATNYLKAG

‘E€umntvn¢ E€elbikeuong (RIS3) Bopeiou Atyaiouv 2014-2020.

Tnv urt' aptB. oik.1406/04.06.19 (DEK 2481/B/24.06.19) Anddaon Mepidepetapyn Bopeiou
Awyaiou pe Bépa: «Avabeon kabnkoviwyv dlaxeipong yla Npadéeils Kpatikwv Evioxuoewv tou
Emixelpnolakol Mpoypappoatog «Bopelo Ayaio» otov «Evoiapeco Qopéa Emuxelpnolakol
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NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»
Mpoypdppatog Avtaywviotikotnta, Emxelpnuatikotnta kat Kawotopio -EQEMNAE».
Tnv urt’ ap. oK. 3344/04.12.2019 (DEK 4269/B/13.12.2019) Antddaon tou MNepidepeldpxn
Bopeiou Awyaiou pe B€pa «1" Tpomomnoinon tng pe a.m. 1496/04.06.2019 (DEK
2481/B/24.6.2019) Anodacng Optopol tou «Evdiapecouv Qopéa Emiyelpnolakwy
Mpoypappdtwy Avtaywviotikotntog & Emyelpnuatikotntag (EQEMAE)» wg Evéilaueoou
Dopéa Alayeiplong kat AvaBeong appodlotntwy Staxeiptong yia Mpageig Kpatikwv
Evioxuoewv Tou Emyelpnolakol MNpoypdppotog «Bopeto Awyaio» 2014-2020»
H ur’ apBu. 16/2019, 6nwe aut 5topbwOnke pe tnv aptbu. 28/2019 anddaon tou
MoAupeloug MNpwtodikeiou MUTIARVNG OXETIKA LE TNV ETUKUPWOT TOU OTOTEAECUOTOC TWV
ekAoywv yla TNV avaknpuén Mepidepetakwv Apxwv otn Nepidpépela Bopeiov Ayaiou oTig
ekAoyEc TnG 20¢ louviou 2019.
To pe A.M 122645/27.11.2019 £yypacdo tnG EYKE pe BEpa « ALKOLOAOYNTLKA TTOU aattovvTol
yla tov «EAeyxo mPoBANUATIKAG ETUXELPNONGY», EKTOC TWV OLKOVOULKWY OTOLXELWVY.
To pe aptB. 15302-07-02-2020/07-02-2020 €yypado tou T Anpoociwv Emevéuoswv kat EXMA
ue B€ua: «NpookAnon EYAEN Bopeiou Awyaiou «Evioxuon moAU WIKpWY, LIKPWV KAl LECOWY
eniyelpnocwv tng Nepldépelag Bopeiou Alyaiou yLa Tov EKCUYXPOVIOUO TOUG LECW TNE XPNONG
Texvohoywwv NMAnpodopikrg kat Emkowvwviag (TMNE), cUOTNUATWY AUTOUOTIOMOU KaBWG Kat
enevbUOEWV NAEKTPOVIKOU epmopiou (T.X. NAEKTPOVIKO eTtixelpelv 1 / kad digital Marketing»
oto m\aioto tou Emixelpnotakol Mpoypdupatog «Bopeto Atyaio» 2014-2020.», pe to omnoio
Slatunwvetal cUPdWVN yVwun yLa Tty mpoknpuén tng dpaonc.
Tnv mpwtn €kdoon Tng mpookAnong pe A.M 278/13.03.2020, umoBoAng mPOTACEWV
XPNUATOSOTIKAG evioxuong emevouTikwy oxediwv yia tn &paon 2B. “Evioxuon mMoAU pikpwy,
UIKPWV Kol pecaiwv emxelpnoswv g Mepidépetag Bopeiov Alyaiou yla Tov EKGUYXPOVIOUO
TOUG HEoWw TNG Xpriong Texvoloywwv MAnpodopikng kat Emikowvwviag (TME), cuotnuatwv
QUTOMATIOMOU KaBWGE Kal emevOUOEWY NAEKTPOVIKOU €UIOpPLou (T.X. NAEKTPOVIKO ETUXELPELY A
/ xau digital Marketing”, oto mAaiolo tou Emixelpnotokol Mpoypdupatog «Bopelo Alyaio»
2014-2020.
Tnv antdvtnon tn¢ EYKE (A.N.1651/15.07.2020) otnv mpotoon KOG yLa TpwTtn TPomomnoinan te
TMPOOKANONG He Béua «Evioyuon TOAU UIKPWVY, HUIKPWV KOL UECALWV ETIUXELPAOEWV TNC
Meplidépelag Bopelovu Alyaiou ylo TOV EKOUYXPOVIOUO TOUC HEOW TNG XPnong TexvoAoylwv
MAnpodopikng kat Emkowvwviag (TME), cuoTNUATWY QUTOUATIOHOU KaBWG Kal emevéUoswv
nAektpovikoU epmopiou (.. NAeKTpovikO emuxelpeiv i / kau digital Marketing», oto mAaiolo
Tou Emuyelpnolakol Npoypdppotog «Bopeto Ayaio» 2014-2020.
Tn &eltepn €kdoon tng mpookAnong pe A.N 1671/16.07.2020, umoBoAng TMPOTACEWV
XPnUatodoTiknG evioxuong enevdutikwv oxedlwv yla t pdon 2B. “Evioxuon moAl HKpwv,
HUIKPWV KOl HECAlwY eTLXElpnoewyv TG Mepidépelag Bopelov Ayaiou yla Tov EKOUYXPOVIOUO
TOUG HEOW TNCG Xprnong Texvoloywwv MAnpodoptknc kot Emikowwviag (TME), cuotnudtwv
QUTOMATIOHOU KABWC KoL eEMeVEUOEWV NAEKTPOVIKOU EUMOPLOU (TT.X. NAEKTPOVIKO ETUXELPELV N
/ xau digital Marketing”, oto mAaioto tou Emielpnotakol Mpoypdupatog «Bopeto Ayaio»
2014-2020.
Tnv anavtnon tg EYKE (A.M.2076/03.09.2020) otnv mpdtacn pog yia SeUtepn tpomomnoinon
NG MPOokAnong pe Bépa «Evioxuon MOAU UIKPWYV, ULKPWV KOl HECALWY ETIXELPACEWV TNG
Mepldépelag Bopelov Alyaiou ylo Tov €KOUYXPOVIOUO TOUG HEOW TNG Xprnong Texvoloylwv
MAnpodopikng kat Emikowvwviag (TME), cuoTNUATWY QUTOUATIOMOU KaBWG Kal eMevoUoewv
NAEKTpOVIKOU eumopiou (m.X. NAEKTPOVIKO emuxelpetv 1 / kau digital Marketing», oto mAaiolo

Tou Emuyelpnolakol Npoypdppatog «Bopeto Awyaio» 2014-2020.
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NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»

35. Tnv Ttpitn €kdoon g mpookAnong pe A.N 2076/07.09.2020, umoBoAng mpoTAcEWV
xpnuatodotikn¢ evioxuong enevdutikwv oxedlwv yla t dpdon 2B. “Evioxuon moAl UIKpwv,
UIKPWV KOl Hecalwy emuxelpnoewyv g Mepidépelag Bopeiov Ayaiou yla Tov EKOUYXPOVIOUO
TOU¢ MEOW TNG Xprong Texvoloywwv MAnpodoptkic kat Emkowwviag (TME), cuotnudtwv
QUTOMOTIOMOU KaBwWG Kal EMeEVOUOEWV NAEKTPOVIKOU EUTOPLOU (TT.X. NAEKTPOVLKO ETIXELPELV I
/ xau digital Marketing”, oto mAaiolo tou Emixelpnotakol Mpoypdupatog «Bopelo Alyaio»
2014-2020.

ANODAZIZEI

1. Tnv 3" Tpomomoinon MpokApuéng tng dpdaong «Evioxuon TMOAU HIKPWV, HUIKPWV Kol HECOiwV
eTXEPNOEWV TG MNepldépelac Bopelou Alyaiou ylo Tov €KOUYXPOVIOUO TOUG MECW TNC XPAONG
Texvoloywwv MAnpodopkrc kat Emikowwvioag (TME), OUOTNUATWY OUTOHATIONOU KOBWC Kal
enevbUoswv nAektpovikol eumopiou (m.y. nAsktpovikd smxewpsiv i / kau digital Marketing» oto
mAaiolo tou Emyepnolakol Mpoypdppato¢ «Bopelo Awyaio» 2014-2020 Kol GUYKEKPLUEVO TOU
Afova 1 «Apeon avAoyeon tThg cupplkvwong tng mMapaywyLknC/EMIXELPNUATIKAG SpaotnpLotnTag,
evOUVAUWON TNG EAKUCTIKOTNTAG, TNG AVIAYWVIOTLKOTNTAG KAl TNG EEWOTPEDELAC TWV VNOLWV TNG
Meplpépelaog, Blaitepa TWV ULKPOUECOIWY EMXELPACEWY KAl avfnon TtnNg mepLdEPELAKAG
NpooTOEUeEVNG aflag, UeE alyur TNV Kawotopio.» Ospatikd Stoxo «BeAtiwon tng duvatdtntog
npooBacng otig texvoloyisc mAnpodoplwy Kal emikovwviwy (TME), kabBwg Kal tng Xprong Kot tng
TOLOTNTAG TOUC (0TOX0C EUPUTWVLIKAG oUVEEDNG)»

2. Ewbwotepa, otnv ANAAYTIKH MPOZKAHZH tng APAYHZ, tpomomnotlouvtal ta kedbahata:

Yto kedpdAato 4.AIKAIOYXOl — OPOI & TMPOYMNOOEZEIX IYMMETOXH:, otnv evotnta 4.1 «Qg
«AlkaoUxoc» xapaktnpiletal o GUOLKO TPOCWTO 1 TO VOULKO Tipoowo (Emixeipnon) mou umoBAAAEL ThV
npotaon, kot pEpeL TNV €uBUVN €vavtl tng EYA EM Mepupépelag Bopeiou Ayaiou kat tou Evéidpeoou
Qopta Emixelpnolakwv Mpoypappdtwy Avtaywviotikotntog & Emyelpnuatikotnrog (EQEMAE) yia tnv
KOAN EKTEAECT TOU €pyou.

OL Awkatouyol tng Apdong eivat MoAl Mikpég, Mikpég kal Meoaieg Emiyxelprioelg, Omweg auTtég opilovrtat
otn Ivotaon tng Emtpomnng 2003/361/EK, mou Stabétouv emlé€ipo KAA emévbuong kal edpevouv otnv
Meplpépela Bopeiou Alyaiou.

O Evéiapecog Qopéag Emixelpnolakwv Mpoypaupdtwy AVTOYWVIOTIKOTNTAC & EMLXELPNUOTIKOTNTAG
(EOENAE) ewonyeitat otov Mepupepelapyn Bopelou Awyaiou tnv £€kboon Anddaong Evraéng-
Xpnuotodotnong tou £pyou, KabBwg Kal tnv €kdoon Ttpomomoloswv tng Amodaong Evtoaéng-
Xpnuotodotnong 1 avakAnong auTng.

Awkatouyol, mou Suvavtol vo TUXoLV SNUOoLag XpnHatoddtnong oto mAalolo g mapovoag dpdong, elvol
Ol ETIXELPNOELG, OL OTMOLEC AELTOUPYOUV QTTOKAELOTIKA HE pia amd TIG akOAouBeg popdEg emixeipnong
gtaupkol / eumopikol yopaktipo: Avwvuun Etaipia, Etoipio Neploplopévng EuBUvNG, Ouodppubun
Etalpia, Etepoppubun Etaipia, I.K.E., Atouikrn Emiyeipnon, IUVETALPLOMOG, KOWWVIKI JUVETALPLOTLKN
Emxeipnon tou N. 4019/2011 (KOINZEM), Nauthiakr] Etatpeia Mloiwv Avauxic (N.E.M.A).

Mo TIg avaykeg tng Apdong wg nuepopnvia cvotaoncg/idpuong piag entyeipnong voeitat n nuepopnvia
évapéng Spaotnplotntog, OMwe auth Kataypdadetal otn oxetiky BeBaiwon Evapéng Apaotnpldtntag tng
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ka1 Emkoivwviag (TTE), cuaTNUATWY QUTOUATIOPOU KAaBwG Kal ETTEVOUCEWY NAEKTPOVIKOU €UTTOPIOU (TT.X.

NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»
olkeilag AOY.

OL mpoUmoBEoELg CUUUETOXNAG — ETUAEELLOTNTAC TWV ETLXELPROEWY, Ipoacdlopilovtal otnv evotnta 10.3
KPITHPIA AZIOAOTHZHZ, STAAIO A’: EAEMXOZ NAHPOTHTAZ kat ITAAIO B': EAEMXOZ EMIAEZIMOTHTAZ
MPOTAZHZ.» avtikaBiotatal oe «Q¢ «AwatolXoc» Yapaktnpiletal to GUOLKO MPOCWIO I TO VOMLKO
npoowno (Emyeipnon) mou umoPdaAAeL tnv mpdtaon, kot ¢Epel tnv €uBUvn €vavtl tng EYA EN
Nepwdépelag Bopeiou Awyaiou kau tou Evdiapecou @opéa Emyelpnolakwv MNpoypappdtwy
Avtaywviotikotntog & Enyeipnpatikotntag (EQEMAE) yia tTnv Kalr eKTEAEon ToU €pyou.

O AwkatovUyot tn¢g Apaong ivan MoAu Mikpeg, Mkpég kot Meoaieg EMYELpROELG, OTIWG AUTEG opilovtal
otn Zvotaon tng Emutpom¢ 2003/361/EK, mou SwaBétouv ermhé§ipo KAA emévduong kat £xouv
gykataotaon otnv Nepiudpépela Bopeiov Ayaiouv.

O Evdiapecog Dopiag Emxelpnotakwv Mpoypappdtwy Avtaywviotikotntag & Emyeipnpotikotntag
(EMENAE) swnysitat otov Mepupepeldpxn Bopeiou Awyaiou v €kdoon Amnddacng Evragng-
Xpnuatoddtnong tou £pyou, KaBwG KoL thv £kdoon Ttpomomoujocewv NG Amodaong Eviagng-
Xpnpatodotnong 1 avakAnong ouThc.

Awaovyol, tou Suvavtal va TUXouv Snpociag xpnuatodotnong oto mAaiolo Tng mapovcag Spaong,
€lval Ol ETYELPNOELS, OL OMOLEG AELTOUPYOUV ONMOKAELOTIKA ME MHiat amd T akOAouBeg popdEg
eruyeipnong statpitkol / gumopkol xapoktipo: Avwvupn Etoupia, Etatpia Neplopiopévng EuBOVNG,
Ouoppubun Etaipia, Etepoppudun Etaupia, I.K.E., Atopukn Emixeipnon, Iuvetouplopdg, Kowwvikn
Suvetalptotiky Emyeipnon tou N. 4019/2011 (KOINZEM), Navtidtaky Etopsia MAoiwv Avauxng
(N.E.M.A).

Mo twg avaykeg tng Apdong wg nuepopnvia ocvotaong/ibpuong piag enyeipnong voeitat n nuepopnvia
€vapéng Spaoctnplotntag, onwe authy Kataypadetal otn oxetiky BeBaiwon Evapéng Apaotnpldtntag
™G otkeiog AOY.

OL poUM0O£CELG CUMETOXNAG — ETUAEELLOTNTOG TWV EMLYELPHCEWVY, TpooSlopilovtal otnv evotnta 10.3
KPITHPIA AZIOAOIMHZHZ, $TAAIO A’: EAENXOZ NAHPOTHTAZ kou 2 TAAIO B': ' EAEFXOZ ENIAEZIMOTHTAZ
MPOTAZHZ.»

3. Koatd ta Aoutd n MpookAnon LloxVel wg £xel pe povn e€aipeon ota avtiotowya media tng
TPOOKANONG TIOU TPOTIOTIOLOUVTAL YLt TOUG SUVNTIKOUG SIKaloUXoug Ttou €xouv nén umoBaAAel
oplotika aitnon otnplEng oto MIKE adol ewbomownBolv amd tov EDEMAE pmopolv va
UTIOBAAAOUV  GUUMANPWHATIKA  SIKALOAOYNTIKA Xwpi¢ TNV umoxpéwon va €xouv ekdoOsl
T(POYEVEDTEPA TNG NEPOUNVIAC UTIOBOANG TNC TPOTACNG KAL N TIPOOKOULON TOUG UTopel va yivel
€VTOC QTOKAELOTIKNG TPpoBeopiag 25 nUEPOAOYLOKWY NUEPWV. € TEPIMTWON U OVTATIOKPLONG
Tou SuvnTtkoL Sikatol)ou To emevdUTIKO oxESLo Ba amoppldBel we pn mMARpeC.

4. H tpomomnoinon npoéokAnong tng Apaong Ba avaptnOetl otig lotooeAideg Tng EYA EN Nepidépelag
Bopeiou Awyaiou www.pepba.gr, kat tou EXMA www.espa.gr

5. Avalutikég mAnpodopieg Kal evnuépwon Ba mapgxovral and tnv EYA EN Nepidépelag Bopeiou
Awyaiou, apuddlo otéhexoc Ap Oeoldyog A. ABavacéAng TnA: 2251352017 E-mail:
athanaselis@mou.gr, URL:http://www.pepba.gr kat amé tnv EAANET, apupoddlo otéAexog Ka
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ka1 Emkoivwviag (TTE), cuaTNUATWY QUTOUATIOPOU KAaBwG Kal ETTEVOUCEWY NAEKTPOVIKOU €UTTOPIOU (TT.X.

NAekTPOVIKOG eTTixelpeiv Iy / kai digital Marketing»
6. la texvikad Bpata tou NIKE ot Sikatovyol pmopouv va aneuBuvovtal oto HELPDESK (ypadeio

umooTtnpLEng) mou Aettoupyel n MOA, tnA: 210-7787940, support@mou.gr (wpeg ypadeiouv 09:00
—17:00)

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

K.l. MOYTZOYPH2
Tuvnupéva : AvaAutikn MpookAnon pe ta MNapaptipatd Tng

Kowonoinon :
- [padeio Youmoupyol Avamrtuéng & Emevéuoewv

- Tpadeio Mevikol MNpoppatéa Anpooiwv Emevéloswv & EXMA
- [padeio Mevikol AleuBuvtn EAX

- Edwn Yrinpeoia Kpatikwv Evioxoswv (EYKE)

- EWdwn Ynnpeoia Osopikng YnootnpEng (EYOY)

- EANANET

Ecwtepkn Atavopr) :
- Tpadeio MNepipepetapyxn Bopeiov Ayaiou

- Npolotapevo EYA EN Nepidépelag Bop. Alyaiou
- Movadeg EYA

- X/A
= EXMA
[
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